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Abstract

Nowadays, the tourism industry has become one of the most rapidly developing and largest in-
dustries in the global economy, and cultural tourism has become an important component of the
tourism industry, increasingly popular among people. As the largest single cultural building in
China, Yuntian Palace has attracted a large number of tourists with its unique architectural style
and profound cultural heritage. However, in the current cultural tourism market competition, the
development of Yulin Yuntian Palace also faces many difficulties. This article will start from the
perspective of cultural tourism in Yulin Yuntian Palace, analyze its development difficulties, and
propose corresponding development strategies. By implementing these strategies, the sustainable
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development of Yulin Yuntian Palace cultural tourism can be promoted, and its competitiveness in
the cultural tourism market can be enhanced.
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Table 1. National domestic tourism income growth data table (Data Source: CEldata)
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Figure 1. Bar chart of national domestic tourism income growth rate. Data Source: CEldata
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