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Abstract

The Graver Robbers’ Chronicles is a web novel published in 2007, and Tomb Raider’s Notes IP has
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become a hundred-billion-dollar head IP. With the continuous development of China’s cultural mar-
ket, cultural and creative products have entered into the cultural market in various ways, forming
a situation in which “everything can be cultural and creative”. Starting from the 4P marketing the-
ory, this case analyzes the marketing strategies of The Graver Robbers’ Chronicles IP products such
as products, prices, channels and promotions, explains the development process and operation mode
of Tomb Raider IP, and summarizes the reasons why The Graver Robbers’ Chronicles IP has become
the head IP in China’s cultural market. The integration of publishing IP and cultural and creative
products not only adds vitality to the publishing industry, but also extends the product life cycle of
its cultural and creative products, thus increasing the commercial value of the products, and ulti-
mately linking up with diversified industries for the cross-border development of all copyrights.
This case is of reference value to the rest of the cultural industry’s IP creative development and
marketing.
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