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Abstract

With the rapid development of internet technology, short videos have emerged as a significant ve-
hicle for cross-cultural communication. YouTube, the world’s largest video-sharing platform, pro-
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vides a vast space for the dissemination of Chinese rural short videos. This study focuses on Chinese
rural short videos on the YouTube platform, analyzing their content characteristics, dissemination
strategies, and audience feedback to explore the path of cross-cultural communication for Chinese
rural culture in the context of globalization. The research indicates that Chinese rural short videos
have successfully garnered attention from overseas audiences by selecting universal themes such
as food and farming life. Through multimodal narrative techniques, they construct a rich and mul-
tidimensional narrative space. Meanwhile, the aesthetic elements of life in these videos not only
showcase the unique charm of Chinese rural areas but also convey the Chinese people’s pursuit and
aspiration for a better life. Employing empathy-based dissemination strategies, they facilitate deep
cultural exchanges and understanding. Behind the popularity of Chinese rural short videos lies the
representation of China’s proactive efforts in constructing a lifestyle and values that resonate with
the vision of a community with a shared future for mankind.
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Table 1. Top 10 popular video details of Li Zigi on YouTube (December 11, 2024)
# 1. Youtube S &ZFREaT-HMAMINES (2024 ££ 12 A 11 H)

g WA F A s A%E MeE
i BN A - i
. A special program on New Year snacks|E 5 /N 2454 - 124 /R T-HEH 134, 1577 54565

M, W RS EER| Lizigi

A pot of wine among watermelon fields. So--- The life of watermelons and

2 grapes? [R5, TRV 42 | Lizigi 86471 MOJT A58
H M H ” V=== 2E > ik ZEL i —— R N 2+
3 Liuzhou “Luosifen” Iz 32, "X BiE, BEATE, BB R 8758 77 83777 36,024
| Lizigi Channel
4 Ml It’s a red mountain, and in the fall, it’s natural to make some sweet 734275 554 75 19.253

persimmons. | Lizigi channel

5  Bamboo Sofa Fy¥b AR — kAR, MK FIATFRISEAIIL ooy H 1200 57422

Lizigi channel
The life of purple rice, pumpkins, and --peanuts L8 Fg /I — 4z oo oo ,
6 767£| Lizigi Channel 6418 5 8034 37,371
7 The life of cucumbers % K —4| Lizigi Channel 5775 /5 7147 33,242
...... 4 — > (LT R Vi AN AT IA
8 i *%_TE_E’_J L, AL T RABASHT R I 4 W5 W14 The Purpose of 576577 8517 37,002
Cotton | Lizigi Channel
Red Sapphire Tomato Sauce| #7EF MBI Z /T, AU EISRFE mlFnz i —
S —4L5 A F il Lizigi Channel 58287 86371 21852
10 The life of rapeseed oil”  {GEFFMIMI—E) Z*BREAY, HIEHE, IR 528577 63677 29,650

F, BUEB/NRAFRS ! RS | Lizigi Channel

Table 2. Popular video content from Chinese rural short video bloggers on YouTube (December 11, 2024)
7= 2. Youtube & HE £ FHEGILSIIE E AYHTMSNIER(2024 £ 12 A 11 B)

FPs o MSRRE iTRE R g sE PR
1 ZFIE 21007 AERUNEEREE 1312 157 Ji 54,656
2 EF/NEE 1140 77 BEJERIRX UM, ARA G ? 557977  367Ji 21,368
3 WASS 20175 gﬂ&tzgmﬂﬂ EBARPME, BT, W g0 5627 29222
4 Tt 1647 JHENRN 211275 1475 5204
5 TORME S 1435 MG ESIR-ERSE TR 311877 154 3327

AR A NAE I 4., R 22 )5 e, At

6 RAFRAN 6317 IR, NN SSE R KGR

703 J3 275 500
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7 WOR/NFT 601 77 493 Ji 1973 807

8 EMFE 5687 1738 i 475 899
9 RSB g% 28.3 J3 490 Ji 475 1332

10 WK f 78 % 94 73 0.89 Ji 146
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BN SE A AWEEEMEA . ORI R B ZRECRIE T AR T~ R
T SUEAER Y A 2 T

AR s oK (1 R P [ KB sk, PAEOKAT TS, AP AR EID K, 18miE sk,
AR R . RGO 1= M AR 1 B S ZHA4 7T RE I F ) 2 W1 2 IR M T S A
HSUK” [5]e R 7 RKBEKRAN, MBI A KBRS 8k, Bk MM IR B B T HESh it AT DI, il
NI 11 JEE R 5 B Sk 220 1 ) 22 P TR ORI S B I AR, RARBTE T KoK, JE R B ORIk i
B MU+ F T KO A5 1 T #0 A SR A 5 B SR AR B0, s S5 B Sk O {68 P RE 0 S 0 S S 5% L e ) P e
iU, PO SR EARNEE, N ARGIETUR AR, Bk AR o m e E R R IR
(I EE EE2H, 5Bk AR . AR T 1F R 51 32 A B ZEL B Te 3, R R ML R ROCR (1 S B A
o RERM B ML B R, M ERAR, FIRERBEAY . WEsh. WrF. M. Blini R N RIS
T AR T g /R0 AT S SRAR AR 5 PO T, A P R € 2 T AR5 s R /D AR A 4 B A
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MG WRESR TRACRM ORI LRI SZ M, WIRARIEE] T — B S5 5 A
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BT S, SRR BT A B ANE 7T AT SR R SR B R DA 2 MR
Rz 3, IR E 2 AR P
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T B DR R R RE Y St g, ik VRREIRIA T Z . hERGSM SR, BOfE
THRBEMRZR. KRSk, RLIEATHACL AR ELE 5, 2000 ATE T RIEAREE. mixH
TEMARZRS, MUZE TR RRGET AFERNLIEAMAES, ERER TP EARTIEATR R SR EE ).
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REE, M ARSI, s E EFEMNSESE [8]. 7 A I T 2R EA %, K
ARG R R 2BR” B8, NI TR BT bk AR BRI BRI X
SR SRV BRI H Y 5k 2 5. T LHMERNEANZ K. BARMBII RN K. IR/
M, R YIHEROR, 4T3 1 — S — BT T R, Ikt BARSS Sih, K TZ
S S BIMEN S5, BB T S ER T 3, SRR . 75 R B LS i S A I TR )
e, PLERAEMEE “WINM/NE” AT TaiF THERTE. B50E. BE. BE. WREEHE
MR HrPgig gy o T2 AW, P 2648 TIE T B REK, k. 5. WEE0E,
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RSB, R T Rk,

A% SR N AR 5 T, 2R i ) e B T E A T R a2 S8, IRkt
SYREL S 258, AMURIMERL IR, ERNERMEEIE. SN T b EE G
FER SRR HIIER, X AE 55 R M . B8 TF. B4, MECRE TIRAIR 0 S5HFK,
RSN T ER G L 58 R4 G 10, R o [ A% G 2R T K R 7
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