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Abstract

With the vigorous development of cultural tourism, people are paying more and more attention to
meeting their own cultural consumption needs, which provides an opportunity for the development
of traditional intangible cultural heritage. The traditional cultural skill of Miao batik can only real-
ize the innovative development of culture by grasping the opportunity. This paper focuses on this
background, analyzes the development status of the Miao batik industry, discusses its development
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difficulties in the context of cultural tourism, such as insufficient brand building, insufficient con-
nection with new media, insufficient product innovation, etc., and then proposes a path to promote
the sustainable development of the Miao batik industry from multiple dimensions such as strength-
ening brand building, strengthening cooperation with new media platforms, and cultivating inno-
vative talents, in order to help this industry carrying rich national culture to radiate new vitality
and achieve new breakthroughs in the wave of cultural tourism.
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Figure 1. Batik Cultural Creativity (designed by Guangxi University of Foreign Languages “Colorful China” Miao Batik
Intangible Cultural Heritage Studio)
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