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Abstract

This study took the snack bar in Xi’an Muslim Street as the research object, and used a combination
of qualitative and quantitative methods to explore the impact of the role presentation of local tra-
ditional food operators on the formation of tourists’ emotional identity. Through the analysis of in-
depth interviews, participatory observation and online text data, the theoretical mechanism frame-
work for the formation of tourists’ perceptual elements is constructed, and it is clear that it goes
through the stages of initial perceptual construction, formal experience and emotional continuation.
At the same time, through quantitative analysis, the roles of operators are clustered into four cate-
gories: national culture communicators, interest chasers, guardians of traditional cuisine, and Xi’an
city image demonstrators. The study found that different role presentation types have different im-
pacts on tourists’ emotional identity, which provides a new perspective for understanding the rela-
tionship between local traditional food management and tourists’ emotional identity, and also pro-
vides theoretical basis and practical enlightenment for tourism destination marketing and the in-
heritance and development of gastronomic culture.
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Table 1. The formation process of the main category of tourists’ perception elements
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Table 2. The formation process of the main category of tourists’ perception elements
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Figure 1. The relationship structure of the elements perceived by tourists
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Table 3. The type structure of the role of the operator
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