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Abstract

In the new media era, the reading promotion platform of university libraries is broader and the
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resources are more abundant. At the same time, although the prosperity of new media has provided
a broad platform and channel for promoting reading in university libraries, “how to screen high-
quality reading information from massive data” and “how to use new media reading to stimulate
readers’ interestin deep reading” have become important issues. This article analyzes the problems
in promoting new media reading and combines the psychological method of “observation-inter-
view/experimental-questionnaire” to construct a new media reading promotion model with “sub-
jective initiative-new behaviorism-humanism” as the main framework. It proposes to use new me-
dia platforms to assist discipline development, short videos to promote literary knowledge, focus
on hotspot Al empowerment knowledge training, improve reader interaction and loyalty, and other
implementation plans to enhance readers’ interest in deep reading.
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Figure 1. New media reading promotion model
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Table 1. Excerpts from reader reading needs survey
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