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Abstract

This study takes the China National Silk Museum as a case and comprehensively applies methods
such as literature research, theoretical deduction and induction, and empirical research to deeply
explore the interrelationships among immersive experiences, tourist satisfaction, and post-trip be-
havioral intentions. When deeply analyzing the relationships among immersive tourism experi-
ences, tourist satisfaction, and post-trip behavioral intentions, this study constructs a specific theo-
retical model, proposes a series of hypotheses, and then conducts rigorous verification. The research
results show that the educational, entertainment, aesthetic, and escape experiences obtained by
tourists during their visits all have a positive impact on their satisfaction. Specifically, educational,
entertainment, and aesthetic experiences can not only enhance tourist satisfaction but also have a
positive influence on post-trip behavioral intentions, prompting tourists to have the intention of revis-
iting or recommending to others. However, although the escape experience can increase tourist sat-
isfaction, its positive effect on post-trip behavioral intentions is not significant. Tourist satisfaction
plays a key mediating role between immersive tourism experiences and post-trip behavioral inten-
tions. The higher the tourist satisfaction, the more likely it is to stimulate positive post-trip behav-
ioral intentions. This study provides a theoretical basis for the development of museum tourism
and also offers references for enhancing tourists’ experiences and promoting the sustainable devel-
opment of museum tourism.
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Figure 1. Research model diagram
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Table 1. Scale of tourists” immersive experience in the China National Silk Museum
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Table 2. Tourist satisfaction scale
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Table 3. Scale of post-trip behavioral intentions
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Table 4. Statistical table of the basic characteristics of respondents
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18 & K ULF 24 8.99%
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40 % ULk 68 25.47%
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PR PN 35 13.11%
HAh 0 0
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10,000 JobA Lk 11 4.12%
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Table 5. Statistical measures of the reliability of the questionnaire
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Table 6. Reliability test table
Fo. [FEKER

B AR &= T e A DG FELRE L Alpha

X1-1 0.832 0.972

X1 BE R X1-2 0.801 0.972
X1-3 0.846 0.972

X2-1 0.813 0.972

X2 IR AR X2-2 0.812 0.972
X2-3 0.787 0.973

X3-1 0.854 0.972

X3 B R X3-2 0.777 0.973
X3-3 0.798 0.973

X4-1 0.8 0.972

X4 PRI X4-2 0.786 0.973
X4-3 0.797 0.973

M-1 0.803 0.973

VT M-2 0.841 0.972
M-3 0.78 0.973

M-4 0.799 0.973

Y-1 0.801 0.973

Y U EAT AR Y-2 0.756 0.973
Y-3 0.802 0.972
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T 0.700 FIARAEK T

Table 7. Component matrix after rotation
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Table 8. Correlation analysis
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Figure 2. Structural equation model diagram
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Table 9. Summary of the regression analysis model

9. EATHREEHE

AL ¢
bR R flgE -
WM R R EEERY N L
MR R yBE FANKE AHE1 HhE2 iﬁfﬁ RS
1 0.746a 0.557 0.548 0.73847 0.557 65.516 5 261 0.000
2 0.904b 0.817 0.810 0.47850 0.260 91.158 4 257 0.000 1.818

a. AR (F&), AN, thal, 46, 20, Bk
b, FINARE: (FE), AfON, M), R, P, BRME, X4 RBEEHALS, X3 HEMRER, X2 BURRL, X1 HiAR
c. A& Y W4T RN

M 10 RS Al LB, WETNER =1.715+ BEEK * 0308 + RKEEK*0.171 + #HE
RIS *0.280 + FBHAR *0.119.

Hrh B RIS 0 81V R BUE N 0.308 (t = 4.583, p = 0.000), ERELE S%AIEZEKT T, HEKKS
SHE AT N A B W IE R % HL 8T,

PR RAREG F B A R BUE AN 0.171 (t=2.682, p = 0.000), BRELE S%IEZE KT T, GRAAKIHTIG
PNE A RE MR % H2 oL,

B ARG ) (8] ) R EE N 0.280 (t = 4.155, p = 0.000), NIEHIAE 5% 535 /KF T 8 L5626 Ja
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ITRNERAEERIEREW,; K% H3 WL
HEBEAAR TG 1 [E A R BUE N 0.119 (t=1.922, p = 0.056), i B HKBARIGE 5%IK) 5 E KPR, 20
JEAT AR R AR R ZE I RS, % HA 0T .

Table 10. Coefficient values of regression analysis

F10. EEASHAKE

FH a
RAREAL R 2 PR R EL
A t wEN
B FrRuEEs % Beta
(H&) 1.715 0.304 5.645 0.000
X1 HE AR 0.308 0.067 0.307 4.583 0.000
1 X2 IR AR 0.171 0.064 0.177 2.682 0.008
X3 §EMALR 0.280 0.067 0.259 4.155 0.000
X4 HEBEAR T 0.119 0.062 0.115 1.922 0.056

a. RAH: Y 1T R

5.3. PABNMKLLE

AT BN Hayes FTH KT Process $ffEHH AR 4, Joi SR B ThrE LA BE, FERRMAN T FE
mh, DU SR A 56 0 2506 i P AE DR SR WA B0 590 S 47 R el TR S ) R RS2 . F AR 11 HR AR BT
ARG . 4 12 RS BRSNS P RN A3 il R o iR R T AR 3 0 U JE AT N R A
I IE R BAE (B = 0.9673, t = 33.1544, p < 0.001); [ {Tis 2 i 44 56 1 B ¥ 5 1 1) FO0N0 30 236 2 P
(B=0.8966, t=38.7798,p < 0.001) 24¥4 1037 A ite Ui A 56 RN e 2 6 5 L [RU T N o BT i, i 2 e A4 56
ATHER X i 25 (R JE AT o B v B B35 (R T (B = 0.8327, t = 11,1047, p < 0.05), i Ji% 253k 755 25 FR eHiif
JEAT REIA BN, (HiZ50H AR =0.1501, t = 1.9471, p > 0.05).

B PRI, FESI AN REFEFEE)GE, HARREGUR R0 K22 &2 (5
1T AR BRI 95% B 5 X 8] _F T IRBIAEE 0, BootCl 4[0.6850,0.9803]; H A AF B (I & =
PRI R BON I 95% BAS X 8] | FBR EREAELE 0, BootCI J4[0.0064, 0.2480]. X3 B /78 & (37 %19
BRI BNAKEZ, BT h RN . Hor, BHRAUN(0.8327) 5 S RN (0.9673) ) 86.08%,
A BRE(0.1346) (5 AN 13.91%

Table 11. Mediation model test of the mediating variable
F 11 AR EENHNRBRLE

[ )5 77 FE(N = 267) EPNEE LA RYBEME
Gl THRAS & R R? F B T
[H A & SRS 0.8976 0.8057 1099.22154 0.9673 33.1544*"
A B AL 0.9221 0.8502 1503.8737 0.8966 38.7798"
(KA SR 0.8992 0.8085 557.2918 0.8327 11.1047"
A 0.1501 1.9471
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Table 12. Decomposition table of total effect, direct effect and mediating effect

F12. BHN. BEERYNKEFNYN R

EYRIES Boot friftiz BootCI TR BootCI L[ AEXT 2OREAB OB 5 B
SN 0.9673 0.0292 0.9099 1.0248
BB 0.8327 0.0750 0.6850 0.9803 86.08%
AR 0.1346 0.0671 0.0064 0.2480 13.91%
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