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Abstract

As a representative of Chinese intangible cultural heritage, Hainan Li Brocade was included in the
name list of human intangible cultural heritage by UNESCO in December 2024. Li Brocade not only
bears rich historical and cultural value but also is an important composing part of Chinese national
tradition and culture. For years, Hainan has carried out protection and rescue on Li Brocade and
made some achievements; however, the market of Hainan Li Brocade is now under-developed. How
can we make use of the market to promote the value of Hainan Li Brocade as intangible cultural
heritage and how can we promote its inheritance and protection by the market? Based on the re-
gional public brand theory and combining the cultural attribute and industry status quo of Hainan
Li Brocade, this paper tries to analyze the path of building a brand centered by cultural empowerment,
government leading, industrial integration and innovative development, so as to provide theoretical
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reference and practical enlightenment for the development of a regional public brand for Hainan Li
Brocade.
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