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Abstract

Since MBTI became popular all over the Internet, MBTI has appeared in various social scenes of
contemporary youth with high frequency because of its popularity and practicality. In social inter-
action, MBTI is a tool for contemporary youth to shape their self-image, get to know each other
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quickly, screen communication partners, and warm up social emotions. These instrumental effects
provide convenience for contemporary youth to carry out social activities. However, in the carnival
of MBTI'’s social upsurge, the contemporary youth are relatively blind to the use of MBTI social tools
on the whole, and do not understand the limitations of MBTI as a social tool in terms of solidifying
image cognition, limiting the depth of communication and restraining the possibility of communi-
cation. Therefore, it is necessary to guide contemporary youth to grasp the scale of MBTI social tools,
help contemporary youth to clearly understand the auxiliary position of MBTI social tool, fully un-
derstand its utility and limitations, and reasonably control the degree of its use, so as to use MBTI
more effectively and reasonably in social interaction.
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FEFAE , MBTI JFaa A —Fog A S TR, O A 4 A ROMIT R A S il s g B . e 35
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BEXUTT (A L ER A5 1 NG, 3R TH AR AP IE L

MNATFENBRAZAE b — BB A 0 AR 0 R e e AR, R R AL g e 7 50, A AT
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Eitke 3—J5, FHER LU MBTI AR SSREI RN, 2 — PR O A Rr s A7 007 508 5 )
JELERL, T B BEAR M 2 IR R AR AN R . B2, AR A S IR IR U A S R A SS A B2 AL, MBTI #E 78
o RAE T AE A E AL ARSI I BAE T, AR T oAk S AR, B M (] BB S R, et
TR T -

DOI: 10.12677/ass.2025.146489 168 FESRERTH


https://doi.org/10.12677/ass.2025.146489

dk
<t
I

4. MBTI {E54#32 TER R

MBTI AT PERISE I ik 2 ACTE SRR AL S B R B T R b F2A F MBTI X A2 T H, 48
1M, AT ENHER2ZE MBTI AE A TR BT R A ERI A RIS, B A7 8 35 40X 28 T B RO pr g £k
AT R KU o

4.1. MBTI #1323 R HI#REL: BHLERETIAA

MBTI {E AL P e K — e st R 2840, A FER A MBTI RATIEH LY Fr . BiE DA
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NHCRAEMATERAER, T G 2R SRR T AL S g . IR 3 PR O S AE — e R L PRI
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PRl LHRF 5 LB, X T BRI EOCIE AT e 0 MARIE, S BO0US 18] (AR RE AR AR {5 B A
JROEIEY BLe BEAh, XU S m AR 32 B AR AE NIVERS SR BT T, 5 AR BRG] &, ARMERA
BRI A, T REFH . KRABABRR R T ERA ORI R R UL, B2 X7 A
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