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Abstract

This study employs qualitative research methods to investigate the phenomenon of “all roads lead
to e-commerce” during the Double Eleven Shopping Festival promotional period. The findings reveal
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that redirect advertising, typically embedded as hyperlinks, facilitates direct user access to adver-
tised content, thereby shortening decision-making processes and catalyzing consumption behav-
iors. However, the inherent mechanism of most redirect advertisements relies on usurping users’
autonomous control over ad interactions, coercively reducing avoidance responses toward such ads.
Contrary to advertisers’ expectations regarding data effectiveness and cost-efficiency, this ap-
proach ultimately reinforces users’ negative perceptions of both the advertisements and associated
brands. Focusing on redirect advertising as the research subject, this paper analyzes its privacy
risks and proposes optimization strategies to promote compliance with legal and ethical standards
in advertising practices.
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Table 1. Interview coding table
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