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In order to explore the mechanism of consumers’ influence on the consumption intention of capsule-
EAEE .

XESIF: fRE, T, . BRI 2 A R ik iie i o & B K 2 7). AaR2ERTE, 2025, 14(7): 121-
135. DOI: 10.12677/ass.2025.147595


https://www.hanspub.org/journal/ass
https://doi.org/10.12677/ass.2025.147595
https://doi.org/10.12677/ass.2025.147595
https://www.hanspub.org/

style rural homestays, a new type of rural tourism accommodation product, this study constructs an
integrated model based on the Technology Acceptance Model (TAM) and the Theory of Planned Be-
havior (TPB) and introduces seven latent variables of perceived usefulness, perceived ease of use,
perceived innovativeness, attitude, subjective norm, perceived behavioral control and tourism con-
sumption intention. 483 valid sample data were collected through questionnaires and analyzed by
PLS-SEM structural equation modeling using SmartPLS. The results show that: perceived usefulness,
perceived ease of use, and perceived innovativeness all significantly and positively affect behavioral
attitudes; attitude, subjective norm, and perceived behavioral control all significantly and positively
affect tourism consumption intention; and the three types of perceptual variables also have an indi-
rect effect on consumption intention through behavioral attitudes. The indicators of model explana-
tory power (R?) and predictive power (Q?) are good, verifying the applicability of the integrated model.
The findings expand the application of TAM-TPB model in the field of emerging capsule-style rural
homestays tourism products, providing theoretical support and practical insights for product optimi-
zation and marketing of capsule-style rural homestays.
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Figure 1. Theoretical framework model

1. BRPHEZAREY

R LR B R A O AT R SR S5, 45 & O STIRE AT AU 5, W 7 B2 & 50
BIRAR, R 1 PR,

Table 1. Indicator system of consumption intention of capsule-style rural homestays tourism
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Table 2. Sample demographic variables
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15,001~20,000 7 67 13.9%
20,001 TXLLE 40 8.3%
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Figure 2. Distribution of sample provinces
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Figure 3. Sample occupational distribution

B 3. AR

TEVH P s i 77 X (BRIE =100), a1l 4 FoR. MAETERERE, BB IR S0
W, 734 238 N(49%) 1 214 N (44%)iked, Wil 20 0l IRA PR N 5 E AR SO B I SRR o 32 ik I
SR i 32 B i bk, S BN 143 AN(B0%)F1 120 N(25%). ML R, RSk, B
TR IR R DR BEAR RIS, B NE N 77 N(16%) 76 N (16%)H1 68 N(14%). MEEPIH P&
KE, FEBURIFRSZERR, G 30%, HORMGIRNF 28%, FEFRIRHT G 7% k. RUERIE HELE
il A B waF 200, BER. MOGRZERR, FRIREROIRIFE R . HARKTH 2 A R TE ki )7 24k
&b, ATESHERNER. 2 LIRS, REMRIRS, FE 2P IRIN RS MR AL .

s 8 e 5 SR e J7 2 PR X O 5 B H M 3R
250 238 160 144
214 135
140
200
120
143
150 100
120 116 % 80 77 7
100 77 o8 76 60 " 5
40 32
50
20
4% 9% 5% 6% I4% 0% 4% 6% 8% 0% 7% Ix% I9% 6% 4% I7%
0 0
f

MO FEEGRT PRI 755k Wik ki 2 Mkl RERRkE ROk LR W Rk Rk LRURE 2Rk Rk

Figure 4. Tourism modes preferred by national and Chongqing consumers in the sample
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Figure 5. Types of destinations preferred by national and Chongqing consumers in the sample
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Figure 6. Types of travel accommodation preferred by national and Chongqing consumers in the sample
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Figure 7. Awareness of capsule-style homestays
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Figure 8. Optimized structural equation model
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Table 3. Reliability and validity analysis of the reflective indicators of the optimized model

3. MUEREN RREUEREZE S

B E Ei=L7n SRR Cronbach’s alpha CR AVE
AT AT1 0.789 0.752 0.843 0.573
AT2 0.755
AT3 0.743
AT4 0.741
PBC PBC1 0.802 0.696 0.831 0.622
PBC2 0.778
PBC3 0.786
PEU PEU1 0.746 0.8 0.862 0.556
PEU3 0.759
PEU4 0.755
PEU5 0.723
PEU6 0.743
PI PI1 0.803 0.701 0.834 0.626
P12 0.784
PI3 0.786
PU PU1 0.755 0.781 0.859 0.605
PU2 0.815
PU3 0.72
PU4 0.816
SN SN1 0.828 0.762 0.863 0.677
SN3 0.802
SN5 0.839
TCI TCI2 0.786 0.79 0.864 0.613
TCI3 0.782
TCI4 0.788
TCIS 0.776

AT KA Fornell-Larcker #EN 5 HTMT EUAE PR 7 154G 56 [X 43 %0 % . Fornell-Larcker 253 27w,
T AR AVE PR KT HEMAB SR, XOoREKR, Wk 4 Fimr.

Table 4. Discriminant validity based on Fornell-Larcker criterion

3% 4. EF Fornell-Larcker FrERI X 2 30E

AT PBC PEU PI PU SN TCI
AT 0.757
PBC 0.723 0.789
PEU 0.732 0.731 0.745
PI 0.71 0.66 0.731 0.791
PU 0.733 0.703 0.737 0.702 0.778
SN 0.698 0.731 0.708 0.672 0.719 0.823
TCI 0.718 0.731 0.686 0.62 0.688 0.723 0.783

7 HTMT F56rh, #4001 HTMT (ST 0.90, U AT 3050 40 4 %o 1 EL ARG 5 T 417 1R
0.90, HHMSEHR FEARMX M, B HAHR . 8idIi217 Bootstrapping, HTMT B A5 X [A] 7
Mret BEEIR, FA RN B HTMT 95% 845 X 8] _EFR(97.5%) (& F 1.00, BIE(E X 8] _LRIE AT H3Z2u R W,
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I BEIAT N HI(PBC) 51T NS B (AT). BN 52 FIME(PEU) B3 M (PT) 2 AR B A A 7025 T s A O R
1, HZHRYE Hair 2581 Henseler Z5 (1181, HTMT {E 1 BIE SN 25 S 0F 70IEBE . W& ORISR S5 440 fin LA
YA HINT, JUHAE 2 4SS XA R b (I TAM-TPB B4, &2 (8] REAEERR NI B . RN 2%
JEEIMETE TAM-TPB #A b B R R BS RIF AR EIE R, BasitzZ R E, XS &Emes
RBAAFER], 2 TAM B( TPB 5 SRR 1 —85, IRt & AR RGBS T A M, (H
S EFAES, HEEEFNE BT, B, &S K HTMT {88 & M5 5l
ROPEBIE, ASRTECRIFIE Y S8 B R R & BRI 60 T DAOR R, JRTERE it i 8 H i BR 1] AL AR
Kt — BB ESIE[14] [15].

4.2. SEHIEENTME

42.1. BERAMSHRLEE

K Bootstrapping J77%(5000 (X B HlIFF )R & AR TR B0, 45 R AN 5 TR

TAM 42, JRATE I PUYXAT AR EE(AT) B A 23 M08 = 0.330, t = 6.528, p <0.001), {&
W H1 B A5 - PEPEU) AT A E R T34 (8 = 0.297, t = 5.214, p < 0.001), B H2 for; &
FNEIIE (P [FIRE B AT NS E (B =0.262, t =4.423, p < 0.001), ¥ H3 AL 47 28X ik e 2
BIR(TCH RIS 5.3 (8 = 0.290, t = 5.384, p < 0.001), {Ei% H4 7.

TPB 42, FMATE(SN)K I TH 2 SR RS2 22 (8 = 0.300, t = 6.229, p < 0.001), {E#% HS B
S RENAT A HI(PBO)X T P A A B2 IE FIE (= 0.302, t=5.440,p <0.001), ik H6 FAL.

H NS IR FR B, BN PR BN PR BN M 4y B I AT A (R s e i Vi T 2
J&, RN R 2 (PU: = 0.096, t = 4.020, p < 0.001; PEU: = 0.086, t = 3.408, p = 0.001; PI: #=0.076, t
=3.821,p<0.001), f&i% H7. H8. H9 k7.

RO, A R B AR OC R IR RIS CFE, WAIE T TAM 5 TPB B A MR MR R A6 2 4 R TE iR
TV o i S T PR

Table 5. Hypothesis testing
5. R

B BERE WMEE o pE  EEXETR  EEXEER g

PU -> AT(H1) 0.33 0.051  6.528 0 0.227 0.426 XFF
PEU -> AT(H2) 0.297 0.057 5214 0 0.191 0.41 XFF

PI -> AT(H3) 0.262 0.059  4.423 0 0.147 0.378 SRR

AT -> TCI(H4) 0.29 0.054 5384 0 0.183 0.395 XHF

SN -> TCI(H5) 0.3 0.048 6229 0 0.203 0.393 SRR
PBC -> TCI(H6) 0.302 0.055  5.44 0 0.193 0.412 XFF
PU -> AT -> TCI(H7) 0.096 0.024  4.02 0 0.052 0.146 XFF
PEU -> AT -> TCI(HS) 0.086 0.025  3.408 0.001 0.043 0.141 XFF
PI -> AT -> TCI(H9) 0.076 0.02  3.821 0 0.04 0.118 XFF

4.2.2. BBBERH ST TS

TEMRRE 177 1H, AT A FE(AT) 5 iR 9% 2 S8 (TCL 1 $ € R E70 1 9 R?=0.645 5 R?=0.646,
Bk B S e 7K T [14], RSB A EORNMERERE 7). B2 2 N8 BR, PU—~AT (=
0.122). SN—TCI (f2=0.103)5 AT—TCI (f* = 0.099)% I 123 LA Bl h S8/ N B S N &, HAhig
£41 PBC—TCI. PEU—~AT 5 PI—AT [ £{AMATAHEERE PN, K& B AR BB b 1) R
B AT U
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TEFUMIGE /)7 1H, KA Blindfolding B2THE A XIIETUAR Q2 . SR BN, [TASEATH Q2
B 0.363, JiiiF i $7 IB(TCDF Q2 {H°4 0.390, i BRLIAYH % KL UT I U AR S

gi b, BREMRR S ST Z BRI R, WIUE T TAM-TPB B4 BIAE K26 £ M R 16 ki
TH B SR T R s A

4.2.3. BEHAE

VAL G5 RS (AR T A 2, 18 1T 583 Bootstrapping, 4527w, A SRMR i 0.059, 1K
T 0.08 [H1H , FIBAAE L 22K T B RIFALA 2R - A, SRMR [ 95% B 15 [X 7] 76 [ 24[0.052, 0.054],
D EHE A TR b I R E T . TELEXNH A B4R 7T, d ULS 5 d_G 508 1.228 5 0.503, ¥zt
R NAE (1.14 5 0.488), HI5AK B3I 95% B A5 X VG, SR KB 7 22 4540 5 S it 2
] B A 22 IT #5252 « NFI 2K 0.788, HEEAKT 0.80 IR #5532 brifE, (HERBIAM FBAIRE 5, W REANE
B, JLREARR LN, FREEE 2 SHFE AN, 2 5 AL, FRIK NFLAE, BT
PLNFIE R 5 HAR AL S48 brgs & 20, HF SRMR Al d_G 7] #3265, 0.788 [ NFI 75 al #i 8 B A
—ERIE R, AL AR BEAR .

gi b, SSMBRRTEZ MU PRI, A& B AERE, N RS RS R
SRR T AR A
5. g

9045 FIAIE T BT 32 H 1R

e, M TAM BRAERE, EA M. BN 5 A5 IR AN G V1) 35 1 M 52 v 2 AT NS
fEo Forr, JRENG RYERIRUN B R, 2RI 9 3 0 O R e A BT 2 M ARl R T B IRIAA LS . SR AL
R MURRFT ARG . WA E M SRS R I RIS 4 o BN 5 P S R B P R ARORIEE /N, (AR
BE M FEMAT NS B, BB RS RAE iR TT - & ARG P B R Al . MR 3R K, 20T
SCA Rl S 4R T P RS B AR .

HR, AT REE . B S BT AR ki SR R B m . K, TSRS E
MR B0 D AH Y, BsTH P I AR IS A 5 42 Bl 0 L5 SRV SR sk R IR, L2
FR MRIEFEN A RATEA RN E L, AT o fe il 2 S 2 53 E R, R UH
WHIELE A KT BRI T2 HESE TR T, TR S — 3 AR N BE AR ™ i

B, AR s AR, BRI P BN 5 S R B 3 P 153 T AT D S ] 2 5 M v
WRIE, W PRIUE TATNSEE TAM BETRIZ O RN, X— RIS TAM BISHELAH 3, 5%
W T RS BEAE A R 54T A B R Z W I A E A

e, BEBARRESI(R? 2108 0.65) 5 TRINAE 71(Q2 KT 0.36) ettt B =K, RIPBEAFEIA
X BEBE R AR o 2 (1 S TR L, B R — @ AMETIGE /. [FIEF, SRMR. d_ULS. d_G
SEAEORIN G AR AR A T A B AR X IH], S RpAs R A A 4 4 (1 A Rk

25 LFTiR, AR TS RALENIE T TAM 5 TPB A R 18 R M4 i i 7= dt I 947 v f s i 44
TR TREIEE ARy TAM SR EZEY RABKNIERH, X THZIRSM0 2 K R S0k
FER I RS N E

6. R

BT ERSGIETE TR DL, W PN KA 2 M RE BREE R AT NS . ENE . AT
Pz, CLRIREA FITE . S FIPERT B3 1 5 2 48 O (A 3R 5 O B LR R S RIS . DLk, 9Bl R s

5

e
P25

SN
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fitt 2 A BT X3 BRI B RO 7= b A Tl S Ak L R G Al B i AR L5 T LA
6.1. FFAHEBIRESHFRMNE, BUBMARY
BT WA W RIERTN 2 M R R BREERITERR . SR i e RHURIER 51R
PLEFIEMER], NAEIJRTHEE ShRE SRR E, HGomire “EAME” AR MRS,
—RAEEM T SE AT PR CERERTE + BB IR, SIS RSN E) H R IR
BWFAL, WERERE . EFMSIRAL, 1R RHHITREREM B “ L8 =i 5 KM FAE” R, {2
B NFARITR AR %
TRUEEGEHNAZEA T R5, MEGWEX, KRR TURASCBIRR A, O
AR R
“RAMMEBT AR “RRZE” BE, 462 NIRRT R “SEFE” o R RE st
T EU AL B REIE RS, (ENARK 2 RAER S — ML, ERAAH O = TN
6], Sl RIS R S Z B A S, S5HARE S FA LR T LR R S+
BATHAZ T A, ARRE SR SRR, A0 Bl T PRS2 A 37 22 1) o o A A 2 A 9 2 T P S AR

6.2. HURBZRIESEDIRE, BN

WHTERY, ERENAELTOT 5B SO i fm o2 0 S e . AR RE . SR 5%
T BB JE UL, BC A BSOS SRS A s $ROE 2 IRE R IRSCRE, R4S 24 /N R RER IR
FAQ Sl WAHRIEUIN], iLiF 2 AN R R, 5 “ B ERb gk, KRR T 5 B ORSOA
AR e, HEH C—BPOT - CEMAE - B3RS ARG EE, RSNSEIT RERER, AR
ST R O URT, IR SRR CRAEEY . AR B R R AR, R
THAE AR A MU B A AR I

6.3. BT RIAESXHRME, BERAMLIEN

WETERIL, i EAUR SR AN BT FT R . 2 0 SC ARl & 18 K3 5t E il iE

Pat, HEPMIX 2 kiR stIX AT RIRAT IS “ AU x RZERHE” R8I BUREM, W2 P EAR
KPR SR TR FIAIR AT A2 SR SEELE i SRR, 456 BARSOGHSEAEH . T
AR TR ) B G TUR A R AR SRS HE B R0 IR RS AT et A5, 1ok
SR A1 53T RAEREIE. B, 53AEBSC R N TAEE 61F, BERERT TZNRS. 119,
R SETC R BN R R U e, ARl AR (LT PR AL G Ak /o s FERTE Rl 55 BLE K20, W%
RIS AT A i 25 5 R SRR BRI 1 BRI, $RTHITIR SR B

6.4. SIFRAPHZHEE, BUENSEHE

W EWATEAR R TGS R, W 552K R KOL. P& PSR .

W TFE— RV A RGBS “ MK BAI— 87 PR, S5aE . DL, M-
B 5% UGC WAL SRR 2% 7 FKEIENEEMEHE, 42T A AR B REEAERL; 57 “Hf
AR HUH, ShE R R AR I AR R, TR AR S BE AL R 72 B BT R App &
RERR ST 5IF0F, 3G “ME + D7 @IEFERARIAI. i, ERREPIREAEE. AR
REELZANRIL, WOkt S 5, SR LSRR, MRS 8 3k 22 m AGORs HE UL B OK 2 At 8, 4n
PR B R T O 2 App IR XK E TEhIIRE, M AP A miBe . PFig, EaR
P35,
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6.5. PRRRTRIIME, IESRBMATAIEGRSTIR

AR, Rt R Rkt S 2t , REEWASS5EE.

P, I T BORTHED “RER” “XNFEAT— AR “ TAEHRIRIA 7 &R EH G
HARMRATH . R ARV AT TS R A 2~3 HiETT 5, DLECR K it App S 7R8I
W+ ER + SRR B, REISRIVERN SRR WE ORI 5 A BT
BU,  Zfe ™ b 2l R DB B, “ORER” AR SR 2 MR, Hnmsl 7
HRATHE AR, B AR R s SR, W N ERIRIE S 7 App ERRACIE B L ],
THEN R AT, kR BN BT BNAE ) AR A .

7. &g

AW LI AR 2R (TAM) 51 RIAT A FEE(TPB) A FE 3L A, 2 TAM-TPB B 4HiR, IR AR
T ERAE Y BN S M BREIANIE T TS EMBE . BT R SR R F R o R
At 2 b BT R 2 R R R R LR o FEOR AR 2 A RTE MR I SR, ASHEFL AR R LA T R
T TV PRI SRR 7T, B PLS-SEM J5 V0 B A B AR HEAT AR 56

WSS RER A (1) TAM B4R, BRENA F I BN 5 i SN QG M3 e T A8 B = AR i 2 1R 1)
oM, AT A0 BRI SRR, AR T TAM SRR 3% 5 N IE A (2) TPB B4EH,
F R 5 BN AT S il 1) S 2 s e i v 2 R, U B A A SR AT AT M R R A B T I R R Y
;s (3) PN Mt — bR, =R B @A A B e ma vy 3 R, s 7S A
BIEANFI S B R Z R OCE AN ER; (4) BANGIEMEIESN TAM B P AE AR &, 7EHE T 2 R 50 T
SRR T EEEH, BAISREKE L.

g BRTR, KM 2 M RAEME RGP0, H iR R a6 B RirE = mIhaett. (8
FEPE. EE. et S EIATERIZ e LIRS . ARFRAMUNAR AL AP SR S T 3 SRS SR 44 T EE
WARIE 5 SHIESCRE, AR SRIR TR DRI ™ i SR AT i it 1 S5 Mt SRR 2L 5 SiE A . SR 4R 7
ALk — 25 85 A S B A FH A5 sl 1 B ] PP S R, R B0 UE R = B A [ M 5 AU
E&H
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