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Abstract
Urban community micro-renewal is not only a strategic choice to improve the physical environment
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of communities and enhance residents’ quality of life, but also an effective means to activate com-
munity public spirit and promote community governance. Community commercial stores, which
combine community attributes with commercial financial support, serve as an effective entry point
for advancing urban community micro-renewal. The co-production theory provides a new perspec-
tive for deeply analyzing the interactions among participating subjects, encountered dilemmas, de-
velopment strategies, and the diverse values generated during the implementation of urban micro-
renewal projects. Research shows that constructing a co-production mechanism with joint partici-
pation of various subjects is the key to the success of micro-renewal. By analyzing the micro-re-
newal of commercial stores in L Community, Urumgqji, clarifying the specific mechanisms of urban
community renewal helps provide effective references for establishing a production co-operation
mechanism for urban micro-renewal.
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Figure 1. Micro-renewal process of commercial shops in L Community, Urumqji
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Figure 2. Urumqi L Community store update power-relationship-value diagram
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