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Abstract

Against the backdrop of the high-quality development of rural tourism, understanding tourists’
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acceptance mechanisms of new-type homestays is of great significance for product innovation and
market guidance. Taking new-type rural homestays in Chongqing as the research object, this study
first identifies their three major characteristics: intelligent technology experience, spatial design
innovation, and nature-immersion integration. Based on these characteristics, an acceptance mech-
anism model is constructed by integrating the Technology Acceptance Model (TAM) and the Theory
of Planned Behavior (TPB). Using binary logistic regression on 483 questionnaire samples, the em-
pirical results show that attitude toward behavior, subjective norms, and perceived behavioral con-
trol have significant positive impacts on acceptance intention. Perceived usefulness exhibits mar-
ginal significance, while perceived ease of use and perceived innovativeness are not statistically
significant, though their effect directions are consistent with theoretical expectations. This suggests
that consumers rely more on practical value perception and social trust mechanisms rather than
technical novelty or novel appearance. This study demonstrates the applicability of the TAM-TPB
integrated framework in explaining consumption intentions toward rural new-type homestays and
provides theoretical and empirical support for local governments and homestay operators in prod-
uct optimization, market segmentation, and optimization of policy instruments.
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1. 5|

EEER, 2 RAGME R A M SR B E Ak, TEd “RFIR” Fer BmRim . R T 1k
AL B PRI ™ o TR S T o BROGH (ol BE B A A My (0 R SR I, R ik 5 22 S A AR 6 P o 78 R i TR
NGRS, SOV SOIRRR A SN RO AT T BRI R, MR BESEZRIRE, WLl
XEE A S AT G PR OOCE IR, s T 2 MR AR . AR, BRI T s B, HE R
SZHLEIH RN . NELIRHLAE, TAM BRLRREGA FIVE S 2 AItE, TPB A 5| N EMMTE 5
FOGEAT TR, DA e BT O SR AR . (A W ST 2 A T L AR S B S IR AE (1], sk
W 2 K RAE SRR JCHAEE A 2R A RIS OU T, 2 AR TS 300 0 W e 2 mi
B2, PIRMEAL. B, RFREEG TAM 5 TPB, Mg &g . SR Q. 17hE
B ERNE S R AT i S A R R SRR, BT R B H R Logistic [\ V7535, R SRR R H
IR 2 R R il v 9 R I R R R S L R AR

2. JCHRRE]m

By R SRR BAT AT 52 NRE MR R Zufe M, HfmnE
=04, AFAER B R 5555 M A [2]. JEAER, 78 2 A IRAE £ B e i dr 7 idte . 1k
Wb RAREIAR S, J2 2 BANANYHE B 6] .20 2 5 i, 5 BRI EoF &, USRI
S22 A SR R GR[3]. Wi 2 N RIGEIZER A ST Re LRBL S, EMR L AL HBEE
RSN SCUIREE 537 5O G SR, BN ELR I FER T B [4] -

B RTRNH PR R IR R KW T . R P R 20 S R R AR RN B IS5
ERITESS o kRN (EE I R M 38 X5 S R SE ML PP O e R, G S A (B mT v A e i £ 12
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2o el BB MR [5] s FEARSS R i, RIS Bt B R R, B REU m[6]; TE(EFIME
JrTH, BRI TR PRI, FTRN BRI 7] ARk, AR TSR s R F A AL,
R BRI XIS 38 1ok 1 A 36 R (R e el LR R ), KUK SRR RN 5 7E — 8 BUE N A BE S IE AR 6] #E58
AR R, &R ESCEE R0 15 B8 RN R ) B2 iz m[s] [8]: A
JEETT T, BCERHE A 2 MRS IR S, 8712 MO SR AR A L] [7].

H=, HARBEZER(TAM) 5 1HRIAT AEIES (TPB)E MR IFAT A FUH IR - J:F TAM Al TPB 2%
FEAL, BT B T I 3 AR R A R AR R S T AL AT IR, 2 MRS 1 TAM 5
RIS AT Hr Airbnb £ F1478[9]; TPB ABAY i A i 7 ik A iR e i b Jf G 3 - (L BRI [10]5
TPB # H THF 7C £ # R A6 48 # ST N s m R & [11] .

KRG BRSO 2 MR RIS T AT MRS T BRI, AEE = AR — XA SN
RofE R, SZ X HARHE S R E N RS i —RMAMR 2R TSR, si=x—ot
BB =& TAM 5 TPB Bl 12 M A, (HIH A HEL M A& T8 2 0 R 18 52 L AT
o Kk, AWFRAEREHHEREERELE UOER L, BE TAM 5 TPB R, F a2 AL B AR HE
28, JERH It Logistic [E1H, IRBIFEMINY S B O 2R, BERE 2 M RiETr A, Bh R e
RIS E A AL

3. ERHERSMRRZ
3.1 MBREHREHEX

BEE R MR, IKER. pES “REN. BPL. TR 1 “EE + RIg” M fE 2 Mk
BRI, Mgt “RFURARIE” B EAONE RS BHN S A SRR . R
WHFCER I “RERAE . CHEE T RSO, 2 U R R RS IR TE T S,
S R AR BEBOR . ST IRl BE T L 5 ARG X AR A Rl i 55 05 T O 8% R0 [12]-[16], H “Hr R R 7 ik
ZHFE .

AU TR Rl RS BARLT], BT RAG ARG TH R I = RAFAE, R R RTE
FREN: L2 MIRIEE RS, DIRTHIURAARE N T, £, Wit 5m st LR “BRRRAE
K CERBATEIH 5 CEAVIRME” = RRHER R

Horp, B REBORAIAR (5 DO B e o6 B Bk 55 RGeS A (E AR SR A gt 2 )i v BT o
gty WO SEEERE; BRAVHRMENEL LA, M. 2255 R RRMITRAI R
K35, BLFE N TAM + TPB R & e b A8 S #R AR AL 3R At 1 J i

3.2. TP ER

3.2.1. TAM 5 TPB 84 E A MBI E Al

AW TG AR Z A (TAM) 51+ RI47 9 FE G (TPB),  # % 2 A B R ik i vl 20 73 R O BB AR
0, TAM YCAANRNE = 5 (132 52 FE R 32 B e T B0 A1 S 0 an 2 Ve, A 487 S e SR TH AR T Bk
B PR ) AT, S5 R S T RS A BN A O RO TR . AR SR
TPB SR IAAT AR B AT NAE . M5 BT st =Rk m e . Hd, [TRASERNTHN
SERIVPANY, R R B At A R AL 2 R IR, SR NAT R PR X AT D S A ) .
FEF| TAM 5 TPB fEMUR & 24 ik 47 v L ELAME, Venkatesh & Davis (2000)$2 H B & 4581, S2Bl “
ARBAT - DIEAED - AT NERIE” FIZHEIAIA[18], WIRT TR, 12 O IE 5 58 58 A A0 /s i R IR 50 B4 e
e N BT SR FAT RIBL
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3.2.2. BRER ST

MRAEATIA S, B RAE R “HARQEEMSE” 5 “UDURARREME” , BE AR . =i
HIHT S BAAVTR G = KRHE. 58, B 58I R ESENE, X TAM Ji) “BEnH
R 5 “BEng A" o ik, ZFEEH S BATURR SR TR, 3E TPB h “47 NEE”
CEMBIE” 5 CBREAT RIS o Bk, TAM RRERR A E TS, TPB im0 E )
B, —HBEG ARSI BB R REAE L . thAh, BBBIHBRER “Hat” “BHE” 5 “fIF
PE” , ARBFAAE TAM 50N “CBGNAIHTTE” B8, DURBOH 280 = M e it Bih 53 5o 557
(LWL HTFIWT . Khan 5 Wahab $& i, BREI AR 6 k= i g vt B gS sloft 46 77 b Qg ae i &
WUIEAZ, A IE I 3 5 R R R AT ON[19]

25 b, ARWETLURENE FTE(PU). B0 5 FIPE(PEU) . BN G0 ME (P AT R 2 & 3 B R g = K
FRAE D, [FIRS 51N TPB AT A FE(AT). EMHTE(SN) 5 B A 47 N HI(PBC), LI Mt £k
0 5 ) DR 30 R SR R S, A R T (B B R AE Y SR I I B AR AL, NS SR SRR SR R iR
T

33 WRfEE

EAB T, LAKZEMN 6 MZ 0B EYRIE T HAREZHEA(TAM) S5 1HRIAT N EB(TPB), %
F R, AR REREEE X FFE 6 AN B AR BRI 9 B R (TC) 1 82 AR 15 14 -

Jie i 2% = JE (Tourism Consumption Intention, TCI) KR &, F DA &7 9 4 76 K R HIK £
B RAE AT IR IN Y e e 2 SR ST A . 2R RN o E, 1= @EREE, 0= [RHAEE.

J&H1A HPE (Perceived Usefulness, PU), i &% 7E7H 9 & W N K 2 FBT A RTE 2 7 e il B e bR
T IRWEARLS . B RIS ARALLRT . BIRVORARI T R IRZ R Bt & 1 &7 E B A5 T
PR T . Rk, $2H LR TR

H1: J&EE FE(PU)E 3 IE 520 TCl.

J&% 1 5 FH 1% (Perceived Ease of Use, PEU), i & 7% 7EH 2 & /2 I\ ol Y IR T E BT e . A5 B 3RHR
YA R A R EREIRE . RERRAE . HOREERG N SRS T RS 5 T E MR R . SR DU
FAR VL :

H2: &0 5 R (PEV) 2 3 1E [ 52 TCI.

JRENBIHT P (Perceived Innovativeness, Pl), i sy 7E i 2% & 0P B RE e == A Rtk a5 ik
RiA . EARIRBE ORGS0 TH B A2 BB MR AR . DRI, %78 e R 70 R g A2 ML) o LA
ER, SUEAAB RN —. JEtk, &1 U R

H3: JREIEIE (P 2 2 IE [ 520 TCI.

47 75 (Attitude Toward Behavior, AT), i i 75 11 2 38 il FH BT B4 I M X — AT VAR 5 5 A4k
PR, RIS I8 BRI 25 & s, PRI AR AR B B AT ) . BRIk, 2 DL R AR

H4: 47 75 (AT) &2 1E [ 520 TCl.

FAHLVE (Subjective Norm, SN), i 518 75 I8 2 & 78 R HEd R 2 13 2 Bt N (WISE I BF A R AT
M A R R LA AN A AT RIS S VP WL AR, RO AR
RO YRR R G, K, DU R %

H5: T MM YE(SN) 2 IE [ 520 TCl.

J SN 4T A% ] (Perceived Behavioral Control, PBC), fRW2t &% H &%, At 1 5N SRR
PASE R LT B U SR I LI, SRS AT R T IR e HE S R TR OR S T . Rk, $EH DUR A T
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H6: AT Nz (PBC) & 2 1E [ 540 TCl.
6 NMNEZEHEITE WA AERNE, J5E0KE DI R igs 5 8.

3.4. HHEGE

T AT RN R “REHTER” (TC)N oK EQ = mHREE, 0= Kl %EE),
I3 =70 Logistic [E1A 43 TRy SEE AT 753, AR % A8 Sk v 2 s R s AR fE 5 07 1) 7EAE
A b, NAHAR(PU. PEU. PIL AT, SN PBC)R R IR T Hi AR B2 AL (TAM) 5 1HRI47 N B (TPB),
HAS BRI N S I B (0 AR SRR VP, & B ELRGAN Logistic BAL 1T, WY, =155 | MEARH
FH R, Y, = 0FRE | MEARA M B RS, & M= p =R (Y, =1]X; ), W —JC Logistic [l
VAR G R

In[l_p—ij:ﬂo £ 308X,

Hep, X R | MRS ] NARER ERNGS, pONRRERNEIA R, EE S g RS
B, RS Y 2R il BRs ma SR

4, &I

4.1. TENESIEHFRER

AW Fe T H AR BB (TAM) 51 RIAT A (TPB), i 6 > E AR 1 AN RAS R K 2 &
K Z . AARORERAA FMEPU). BAS FHTE(PEU). BEIGIHTEPY. 47 N (AT) FFLIE(SN) A
AT AR HI(PBC), RS & ik H 2 E(TCl) . SRS RH 2w fr &R T E, [aaEs
1EAFEAFERE)E 5 AEFRR), BRI B OOk IE W& 1.

Table 1. Research variables and indicator system for new-type rural homestays

%1 2 FRARBARTESKEIFFR
AR B LR PRIy SCHR R
RN & e 9 = R TCI R A O S
PU1 B R ARAR T e e AR 56
PU2 BERESY AR
A -
PU3 EARTTIR AR B SR e JR A2
PU4 TRk B R A T s
PEU1 FRAT AL fai 8 R R%[20]
HAE
PEU2 {5 825 5 3K EL
PEU3 BENED
A5 R
PEU4 BBt AR R
PEU5 PR T B 5 18
PEU6 HR B N 2
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PI1 At
SRR PI2 s 5t g Khan, S., Wahab, A. [19]
PI3 SEZS2N R/ IREL LN s
AT1 AR
P AT2 LUESE=any
AT3 HHFEA RN
AT4 fEAT RN
SN1 SRANLF KRR
SN2 AR B AL
SN3 AT it e 2 R L AT A A A AR [21]
FMHIE
SN4 A N\ HESE
SN5 AT S
SN6 TR T B PN
PBC1 LA RZ
IREIAT PBC2 IS 1) A 22 4
PBC3 VR ANEIER EER N

4.2. BIRRIRSHFAFHE

AW T AR R B R BTG, B RER 2 AE RAE N, MRS g RG] S5
I, sEERAZUFEH AN, 2025 45 1 H, {EERKET GEEKEA B ZMEO AN RBREUK R SR
FRTAA, Y 96 A R, HTEITRARSEF . EXHE T 2025 455 A EH, KL L&
B 5 AZ WA %) 5 48T (FE PR R IR Bl 2 AU I AR S A 07 2, FRIRAS 483 A RREAR .

FEARMER GBI, Jik G 47.4%, otk (5 52.6%. G875, 30~44 B NFET), itk 40.0%;
18~29 % 5 45~59 % /)5l 30.8% 5 27.7%, 75T B EZ M BN A,

HAWTT T, £ 7E 3001~15,000 76 X A (i AN BEAA, (5 ELIX 56.9%, ULEAREA FERETAH
—EIATRE I SRR R R R o, RS

I b, ERFEA S LIk 55.3%, MR A AT TERT B RAEHE T S kAL . HARBEARE ST AR
VOIS WL, T PE5F 20 R, R RIFMHIR VS 2. ST, FEARIEMER. R, N
IS LG R A A3, SR ) S, B RAFIAER TS o A Bl

4.3. REXRB SRS HE

AICRH SPSS 27.0 #HATEERE, & HZERKH AT wirELNE, S5RER: BAA T
(PU) Cronbach’s o = 0.782. /2511 5% FHl 4:(PEU) Cronbach’s « = 0.819. /&40 613#7 £ (PI) Cronbach’s a = 0.699.
17 NS (AT) Cronbach’s o = 0.752. F W HLTE(SN) Cronbach’s « = 0.824. [E&4n47 A#2#(PBC) Cronbach’s
0=0.697, UMFEREAFBG N —EE. R PI 5 PBC [ Cronbach’s a {EISKT 0.70, {H&5G L
RRIE D (382 3 T) S ARG SCHR R WL, A mT 4252 T SEUERF 7t . thah, 4 AR 544 1) Cronbach’s
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o 70951, Ht—SERPWERBKGEHERIE. HEEN_JuHREE, NEHTEERL.

Kl K F SPSS 27.0 #E4T U0 Logistic [BIAEERE,  DAERREAS A [ A8 S iR 2 s B (TC &
. RAR RN e R R0 = mERERE, 0= REHEE), AZEaREEmaHEPU). s H
PE(PEV). BREIGIHTHEPY) . 1T ASEE(AT) EMHE(SN) 5 AT AR (PBC) /S A& . AR A
P RN A iR AR, RIS RS AHE E A R 4(B). Wald &3 4eit&. RE MK F(Sig). i
HE(Exp(B) KL B E X ], HBEid R 2 K556 . Nagelkerke R? {H 5 7 HEMf R Fa briP il B AL AL & 2%
BRERE ST ZTTEREE A BB R 2 A RS OB S S A R ROE PO Y 2 M R TE MR R R
M AL 1 o

5. SCIFEERS 5 h
5.1. =7t Logistic BT

76 Logistic [IHBEA B 45 RO, HRAYVELRIS REF, Omnibus £ 4l 22 ( 4 = 262.481,
df =26, p<0.001), —2 Log-Likelihood 4 402.900, Nagelkerke R? Ay 0.561, & HA# 1%} [K 45 2 AT ¢ 5i
MIfERRE 7. KRR % 83.0%, B ARSI TN AE 77, Hosmer-Lemeshow A 1L FE A 46 45 R A
7> =6.327, df =8, p=0.611>0.05, A3, #—PFHBEAEG RIF. dHitk, v A 7T/ Logistic
TRMAE RS U -

|n1L=ﬂ0 +f,-AT2+ f3,-SN1+ B, -PBC3+ j3, - PU4
-p
Hr, p RoRAMEIER R R MR, AT2. SN1. PBC3 1 PU4 Jyii % H ARSI,
5.2. EYVARBEXWE RS

e 2 ps, EESI MRS, o288 iRl R R . o, RAE i Pu4
(B=0.376, p=0.054, OR=1456)1A1% %3, #Mosche HL, ULBHRIEETIE BT nT fe A B T 1Y 5m i 2%
B, 17N AT2(B=0403, p=0.041, OR=1497 )P EEEAH BEIEMEN, S5 H4, £
o R R s R AR S B, KRR, EMYE SN1 (B=0.589, p=0.003,
OR =1.802)% % IE I, SCRF H5, 15 BH K H SR TG A I [m) 520 n] 2 25 T HH 2 s o SR OAT il
PBC3(B=0.758, p<0.001, OR=2.133) i imemmnis &, SCHF HE, R4 28 I\ R 15 Re i 2 HL
maoR, o Rk BTt

A5 FVE(PEV) S BRANGIE (P AR TA 3, ASCHF H2. H3, H7MM—8h = H TAM 5
TPB AEZL T XF PUL PEU. PI. AT. SN. PBC AAMNERMIIR T, Jvf5 S8 B0 1 F1 AL 5 5 4 1R 40t
SEAIESE A

Table 2. Results of binary Logistic regression analysis
5% 2. ZJt Logistic BT #reE R

EXP(B)I¥) 95% & 1 [X []

B pRfEIRZE TLRTE S N Exp(B)
TR ERR
PU1 0.029 0.202 0.020 1 0.887 1.029 0.692 1.529
PU2 0.093 0.185 0.251 1 0.617 1.097 0.763 1577
PU3 0.155 0.198 0.616 1 0.433 1.168 0.792 1.722
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gk
PU4 0.376 0.195 3.710 1 0.054 1.456 0.993 2.134
PEU1 —0.069 0.208 0.112 1 0.738 0.933 0.621 1.402
PEU2 0.321 0.187 2.957 1 0.085 1.379 0.956 1.989
PEU3 —0.205 0.217 0.894 1 0.344 815 0.533 1.246
PEU4 0.302 0.193 2.434 1 0.119 1.352 0.926 1.975
PEUS 0.006 0.210 0.001 1 0.976 1.006 0.667 1.518
PEUG 0.023 0.199 0.013 1 0.909 1.023 0.693 1.511
PI1 0.255 0.207 1.514 1 0.219 1.291 0.860 1.938
P12 —-0.312 0.188 2.756 1 0.097 0.732 0.507 1.058
P13 —0.036 0.192 0.036 1 0.850 0.964 0.662 1.405
AT1 0.281 0.192 2.150 1 0.143 1.325 0.910 1.930
AT2 0.403 0.197 4.169 1 0.041 1.497 1.016 2.204
AT3 0.251 0.181 1.934 1 0.164 1.286 0.902 1.832
AT4 0.252 0.196 1.652 1 0.199 1.286 0.876 1.888
SN1 0.589 0.196 9.043 1 0.003 1.802 1.227 2.644
SN2 —0.064 0.200 0.104 1 0.747 0.938 0.634 1.387
SN3 0.244 0.188 1.683 1 0.195 1.277 0.883 1.846
SN4 0.185 0.193 0.925 1 0.336 1.204 0.825 1.756
SN5 0.327 0.202 2.633 1 0.105 1.387 0.934 2.059
SN6 0.201 0.189 1.132 1 0.287 1.223 0.844 1.772
PBC1 0.204 0.203 1.008 1 0.316 1.226 0.823 1.827
PBC2 0.207 0.196 1.121 1 0.290 1.231 0.838 1.807
PBC3 0.758 0.186 16.610 1 0.000 2.133 1.482 3.071
G —20.041 2.266 78.190 1 0.000 0.000

53. &R51ie

WREREY, 2B EIAGHEEN, RiF T TAM 5 TPB BABAIZE 2 Wik 5 R 11

5, AT ATERI(PBC3) N MM E £ (OR = 2.133, p<0.001), 323k TPB 1 “wl #5407
AT USRI BEAE R o T 23 R 2 i R RN BE IR R R A i B AL R A A% O I WA,
I T R 2 BRAE 2 Mg s e e e . LR, R YE (SNL) 2 3 1E [ 5 e v 7% = R (OR =1.802
p=0.003), ¥iHISEAHERAE My Hrh R OCHE, #E TPB KT e, W mt A E « 2
NS B NS AR IS B, AT N (AT2) 5B AA - EPU4) RGO Z B2, A7 —
B, RUNE R E WIS S 5ERE A BAE e v, HRSIERMESN S, EE TAM B 05 - B - &

DOI: 10.12677/ass.2025.149799 235 FESRERTH


https://doi.org/10.12677/ass.2025.149799

Fim %

7 A A R G A

LA A, AW ST R BN 5 F P (PEU)- S5 N B8 PR (PR i i 1 2 I8 (TC) RS2 1 R E 2
Fo WRTE 2 MR RAE I B sk b, P2 RS “ BREROR R EMRSS 7 “ BRe Bt IE e«
mAT A MR R” SRR OFIEE R . M, BA S 3 SOOI A 56 %N (oA bR 2R
A FE A R PAFR) FAT AL A TE . BRIAT 55 “ I A Th B8 SR AEALA] 7 XH 2%
ERAAEEENIEE R . X SR AR SRR IS OB 1 2 MR S R, SR 5 RS P i R
HEEME PRSI, TR S8 B PUE IR, X TAM m “BoR @ o8 3 23E3h /7 7 1tk
GTIERSEH TH ARSI,

il WKL T TAM 5 TPB A B RLEH A R 1 S0t 70 & RE vk, JIF 48 BBl A
MV 54T NS IS B R AR BB, [RII,  HE AR AL tho g s v 2 6 I8 S s A . R iR i
U SRR, D 2 DR ARl 7 it B S LI FE 4 BB IR A A 5 SR R R

6. HIRSEW

AWFFIET TAM 5 TPB Mg BB HELE, KM Logistic [B] 0%} 5K £ 44 5 AL R 15 483 (hkEAREAT 4>
M, RGN O E e BRI O . F RS IR R

B, BRENAT TSI (PBC3) 2 i i M IR M S AR B, 3R B 9 B A IR f B A% 0l 2 AR N R
TR IIRE I, L 9 R, X T TPB AR ANMA [ I S R R R R B T . 5,
FAHETE (SNL) IE [ 520 525, R I S ACHE R S5 A 2 SCRpO i B i i = i e 52 oA OB 5 E R . 3=,
ITNASE(AT2) 5 EENA FIPE(PUA) AL T 2 B35 /KT, 37K TH 2 38 0 IR I AR5 1 5 7 3 IR R T I )
HEB)F B R AW X IR TAM B “ R T 7 X7 v B R . SR, R R mE R A
REFIAR . S BTHRUH A SRR A& SR AE, (HEN 5 B SR FT R R P A BB . BIRE
AR e BEME R A (T 08 5 7= SR OB 23, D% T R SR Y IR B A SR AR R P B s AN (s« 3F
B E . SPIERER), DAACR BRI K EAEVEN FAIHESE . SeH 3 SO 5 4L BN 3] 7 047
ARIEVERIF= SO 83 M5 RS, RARIG AL 2 R BT R W= i v 2 1) B B O 3R AE 2 —
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