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Abstract

This paper explores the impact of the digital economy on corporate philanthropy. With the acceler-
ation of global digitalization, corporate philanthropic activities have significantly improved in terms
of transparency, innovative models, resource allocation, and social responsibility dimensions. Dig-
ital technologies, particularly the application of blockchain and big data, have enhanced the trans-
parency and trustworthiness of philanthropic activities, promoted the emergence of new philan-
thropic models, and optimized the efficient allocation of resources. However, the digital economy has
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also introduced new challenges, such as data privacy issues, technological dependency, and the ex-
acerbation of the digital divide. By analyzing these impacts and challenges, this paper proposes
strategies to help enterprises better fulfill their social responsibilities in the digital era and promote
sustainable social development.
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Figure 1. The Dual-Effect Transmission Path of Platform-Based Philanthropy under the Influence of Digital
Technology
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