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Abstract

Social network self-presentation is an important way for college students to shape their self-image
in virtual spaces. This study aimed to explore the influence of negative perfectionism on college
students’ social network self-presentation and the pathways underlying this relationship. The re-
sults showed that college students exhibited a significant tendency toward negative perfectionism,
a moderately high level of self-esteem, and a prevalent engagement in social network self-presen-
tation characterized by the predominant use of positive strategies. Negative perfectionism was sig-
nificantly negatively correlated with self-esteem and authentic self-presentation, but positively cor-
related with positive self-presentation. Self-esteem showed a significant positive correlation with
authentic self-presentation, but no significant correlation with positive self-presentation. Media-
tion analysis indicated that self-esteem played a partial mediating role between negative perfec-
tionism and authentic social network self-presentation.
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Table 1. Sample characteristics (n = 601)
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Table 2. Descriptive statistics of negative perfectionism, self-esteem, and social network self-presentation among college stu-
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Table 3. Correlation matrix of negative perfectionism, self-esteem, and social network self-presentation among college stu-
dents

F®3. RFEBEREEEN. BESHZMEEREMBERXR

A TR B3R I HIyrHREN S
W TEE R X 0.18" -0.26™ —0.42*
=R 0.02 0.34™ 1

3.3. BEHRNYEEE

e 3 AT, AR B SRS AR IR E TR AN DS, R R [ B R e
SORRERE P 24 5 F IR R AL BAEE R AEH o B FLRH Process 4 {4 H (1) Model 4 X o AN 3R 4T 43
M, HA AR S Rk 4, % 5.

M 4 AR AT RN, RS AR T I 6 36 S AR R T (B =—0.12, t=—11.19, p < 0.001) 5 #+E:5Z ¥
HETHBREI(B=-0.08,t=-6.53,p<0.001). HIMAFNEREEEG, KEABEHRTEET T HL

DOI: 10.12677/ass.2026.152100 22 FESRERTH


https://doi.org/10.12677/ass.2026.152100

RUSICAE S

5 0 B T AT SR 2 3 (B = —0.04, t = —3.36, p < 0.001)
M S BTN, RN BN AR AR BAE X A E 0, YIS MNATIE. T2, R¥%4
TR T3 3 ST EL R TTOA L 2T s s B R I, HLRRIE [ B 00 o A FE S04 32 P % L5 TR R

Table 4. Mediation analysis for self-esteem
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