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Abstract

To promote the digital inheritance of red culture and effectively connect with Generation Z, this
study takes Bilibili short videos on Huaihua’s red culture as the research object. Employing strati-
fied sampling, semantic network analysis, and sentiment mining methods, it systematically investi-
gates the communication characteristics and optimization pathways. The findings reveal that the
dissemination exhibits a “centralization-differentiation” dual structure dominated by core IPs, with
Generation Z demonstrating dual demands of “emotional identification and rational exploration”.
Multidimensional integration and participatory creation are identified as key to breaking through
cultural barriers. Based on this, combined with theories such as “participatory culture”, strategies
are proposed from four dimensions: content supplementation and IP innovation, creator ecosystem
development, platform collaborative communication, and low-cost operation. This provides empir-
ical support and theoretical reference for the digital communication of regional red culture.
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Figure 1. Word cloud of keywords in video titles
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Table 1. Manifestations of narrative dimensions
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Figure 2. Distribution of each narrative dimension
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Table 2. Distribution of emotional characteristics
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Figure 3. Distribution of emotional tendencies in comments on Bilibili
videos about “Huaihua Red Culture”
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Table 3. Statistical analysis of semantic communities

® 3. BNEERU SN

PSR SR TFRHE B 5 (%)
SZaR 436 54.23
ikl 185 23.01
JEHE AR 95 11.82
iRk 47 5.85
FEPMEARR 36 4.48
AL B 4 0.5
R 1 0.12

MR - 15 XSS, NSRS Ik NS WL I H foe v ) IR T 155 KL B2 E , I T
PHE G HEI T 50%, 3 T AR . IX S T 2 B ST R A T I (N L S R - (R
PERERE” “RBIZETELR” ), S5 M MSESS AR 2, mUE e R B “T
o AEZAR VPR T B R R . D SRR AU DA RS O T (R PR LR 83.78%),
VRRIRIE 2 - S R RPN SUR et N TR E DN 0L RN B2 S acio] S S S T e
AR B B B BAR R B A A7 MR A I A O S LA T, SR R g SRS
WHIF R AR THRSE” R ME— B PR IR (U TR 7 L 4.26%), B 1 R ZE T 20
SCACARSRBGR NN 7B, T ARR 2L SR B B E (WA 4).

Table 4. Emotional-semantic cross-analysis
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