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Abstract
The vigorous emergence and widespread application of AIGC technology are comprehensively driving
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profound transformation and innovative development in Guangzhou’s self-media knowledge ser-
vices. Based on core concepts including AIGC and We-media knowledge services, it analyzes the
social values generated by their coupling, such as technological empowerment, value co-creation,
and conceptual transformation. It explores local practical models from the perspectives of content
diversification, precision of industrial support, diversification of operation modes, and normaliza-
tion of knowledge payment. Furthermore, it identifies key development challenges, including con-
tent homogenization, the “dualism” between localization and global online presence, and legal risks.
Finally, it proposes optimization paths from three dimensions—innovation, positioning, and regu-
lation—to promote the sustainable development of the local We-media industry.

Keywords

AIGC, Guangzhou We-Media, Knowledge Services

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

BEER T LR 5N TR MR RS, AIGC (N T8 A i %) 1IF LAIGUR M )t 00 A BR 1y %
B 7 5 AR R o M A BESUR I AR iy, AIGC AU KIRIFIE T P94 72 (1 THE S5 oA,
HEEHRIURSE AN “ Tl 287 i) “ M BILELY dEERL, S E BT LRI R B T A RE[1].
P AR B B X AL B SR, AR AT A R A 780 SR PO 0 R SO S B AR 7
SR, TE E BRI U OB RIS . A AR NGELSE, 1M ST LA E ST, R
. BSR4 CHIG AL MCN HURISERE . BRI GUME & AL 5 Se B 1 R LS IURE B, 3
HAHETG . BSEEHRT . WAESOIL. PO RRE S L e A, 75 ST X T A [ 1 A T
Tk Mo B, A 2025 48, (2025 4ET M SO BAR R G TS B SR, T NA ISR B K S
12 T4, AIEME IR 30 TIN, TURT “HAER - RES - e (s s AWK,

2. BLB
2.1. AIGC 2R

AIGC (Artificial Intelligence Generated Content) 2 $5 A T8 g H sh A s 2, HLASTHELA i R i 45
P BRAR AN S ST B SCAS . T RO REEOR, WHRHIEM MR Z(RNN) KECIZMZ(LSTM) K
T2 (GAN) 285y [ Zhdm i 25 (VAE) A Transformer ZEkg 45 JLITSCBERIAR, HLESENH P AE 55464
G, HEAFERIES, R WL S5 A Z2]. AIGC &R 2 S H AR KI PR B R, A
MHREERT & H TR EHHE T H .
2.2. BEEMRRS

FRARSS TR LR S . b, EARIIRIEE SRR, AR A A RIS, RO\ R R
[ BRI, WA BCCHRF AR R AR QIR RS [3]. B BAR RN R IR 55 R s e A BT A i) S
WIS, RIBAFELSR I, SR KA S B 5 MR LS BRI SMEE L E RS . B
BARME B BBAAT &, HH PSR mE RS AR TR, DAL, SOR XSRS 5507 IR HER %5 -

DOI: 10.12677/ass.2026.153262 578 ey =g B


https://doi.org/10.12677/ass.2026.153262
http://creativecommons.org/licenses/by/4.0/

3. AIGC SRS BEEEIINRBZEE 5
3.1 BRBASMEE

AR, N LR BEROAR M A R 4 F AT WA R T IRZI A o AR T BAWHRIL,  4nml R
Al. 5. DeepSeek -5 N AT RN . TAFTARIEAE . Al BRREFHIEACE M &, AR
A B R A A 2 A A N A IR e 7, B T EE 2 DN St se i . 53— 71,
[ AR BRI BT (LAS ERED) . A TR S 50 EIET LLRE T RIRY . ATH
AN R ESELANRRE, WaeETT 25, KFABHENAIRAIER T E4]. FiF AIGC BoRIKE
FRAAHRBERARA], B BT CLRTR IR S5 (7 ST g iz, B A TR 22 G AR

32. MMEXAISEN

FRIE Crp [ X 2 ML & FE AT 72 4 25 (2025) ) = 3% 2024 SE4E)R, FREEAUE A 10.40 12N,
fi 3Rk 93.8%. FEMUATN I A8 8 HAE F I K ik 156 204t R BRI N A B A7 4 R ERY 3 45E
3880 J N BEAE NITAHITRFI S S M T5SRASBr G I, AT IR A SE e P N B A T S =R, H
PRHE: B ) 5 R SRAEAN W - B AL BORA WAk, BRATHI AR BT 75 BT [R) RS 77 BAS T B 70%,
A 33%IH FH P AL T EAFIVER F . AU N 2. 71.2% 00 P DR A AT ol B4 7 A 8 24T . 2024 4
FIMAR RS DTk 7 15.5 FAC o E R BRI EEM AL, CARRIRAL” ATEE R TE TR R

33 MUBEESREK

B V8 2% 2 OB 2 FEAL A SR 25 I T2, Bk 22 IR P S R A B RIS, SR TR
AP S SR R [ EL B 2845 2 U0 (CNINIC) A AT 1R 565 55 Wk (R [l LRI 2% R BRI G T H 4l )
N, A 2025 4R 6 H, REFIRAT S AL T A 4.6 12N, %L 2024 IR 8.7%. Hrh, 25~35 %
NBE G RIA 629%, KK UL B2 7 ELIA 78.3%. S1iRA 3k SEE 4RSS &) IR 58wk 2300 1278, [
P 23.5%. B 7 XTERYG EXLEBIEERT, AAEG SR A RS WA EFNENR, W imh A B
Be. HBRIAREIRE.

4. AIGC IR M B IR EMIH R EHEN T E
4.1. ABEZHK

AIGC IEFALDY “HOEAL” B A= 71, st S AT RN 27 TN AU A D4 [ TG
FENHDCE L HEAT G X GEEARMA L BN, GIaKE R, BfER. mii+%Ta,
AT A B ETE R, EE SR KR S DU RS ST R EAR . B, HHERT G,
BlanE SR #8 FM SE5E0E T B E AT SRS . IRIERE AT . AN B Bk BT
FIPAE AT &, ANFESURE M B S T WL E 2R L, T 1 SRS ARE, K
B2y, . R EEEZATIm.

4.2, TR EN

SR R BRSE 5 AR P AR R, HERhof WL AL BT £ RIS U G TR P 5 75
MRINSEE, MG T (M AR R AR SEARGEOR. 2025 46, IMRATT (M
LS EART ARSI (RAT)) o AR AT SRR PRSIk, B AR + W
MERIEEI 7, MBI ML TR G T RGHL. AL AT A, TAS. "M%
AMFRICTFR “FILLLHPE" | CIRSEREMP R AA . | RBRRIS BATT 5 B R,

SN

DOI: 10.12677/ass.2026.153262 579 SR EERT


https://doi.org/10.12677/ass.2026.153262

J M T HEER DX BURE X A A G bk A58 B2 2 i fe i vl 3k 300 376, M EAR “UHEEREEHE” MR —IRF g
e 220l 35 J3 T, TR SCA i E S A AR i B 4 T 40 3 TR

43. BIERAZTH

JUMMARAE “ TR BOIREAE, AR SRS DO XA SIS R SO R4, 7 S N R
RREREN. T INTTGEHR 2025 4ERT = ZE 4R woR,  Hok 048 E oM CBsr 3700 127G, [ ELsE
P, B A RSB AR Kb, QIEBOHIRS SIS K515, Elogiaid 24%, B&E &
TATA 9K RS L B ARSI K (O DT IEIE N B, R R R . SURFERy, A aIEAE
77 5T I A R 55 S PR R ARG G, BRI T S N A CES, F iR 11%, 3LFH
SRR IEA S . KR R RIR IR S SR LB B, DT M AR AR 35 U8 EEE 18K
%o B AIGC BORMPRIEEHE, | B B R BIHT, JRIL— b4 [ R0 44 1 RR R 55 A
(0 L FR), RBECE KR4 Rt AR A A, SR SOMERRIEN B3 7).

Table 1. Analysis of knowledge service models and challenges of Guangzhou we-media [5]-[8]
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Table 2. Classification of we-media service products on the knowledge planet platform [10]
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