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Abstract

In recent years, e-commerce has become a mainstream shopping channel, and rural e-commerce
has gradually evolved into an important path for agricultural product sales, but problems of mar-
keting anomie have emerged. “Pity marketing”, as a typical anomic marketing method, persists in
the field of agricultural product sales and has formed a systematic fraudulent black industry chain,
inflicting multiple harms on consumer rights, farmers interests, local industries, and the social
credit system. From a professional perspective of social work, this paper introduces the theories of
“stigma” and “moral economy”, analyzes the generative mechanism and social harms of “pity mar-
keting”, clarifies the intervention boundary of social work, and proposes a three-dimensional prac-
tical path of “individual empowerment-organizational cultivation-institutional advocacy”. The re-
search shows that social work should focus on core areas such as resilience enhancement, mutual
aid organization cultivation, and integrity value reshaping, solve technical issues such as supply
chains through inter-professional cooperation, and construct a full-chain intervention model of
“prevention-intervention-governance”. This approach aims to promote the transformation of rural
e-commerce from “dependency on pity” to “capacity building”, ultimately fostering the healthy and
sustainable development of the rural e-commerce ecosystem.
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