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Abstract

To clarify the influence mechanism of local cultural and tourism short videos on audiences’ tourism
intention and provide strategic references for the marketing optimization of local cultural and tour-
ism short videos, this paper takes Tianjin’s cultural and tourism short videos as the research object,
and conducts offline questionnaire surveys by adopting the stratified sampling method and the three-
stage unequal Probability Proportional to Size (PPS) sampling method, finally obtaining 1056 valid
questionnaires. Based on the Technology Acceptance Model (TAM) and Flow Theory, this paper uses
the Structural Equation Model (SEM) to verify that both perceived usefulness and perceived pleasure
of cultural and tourism short videos can significantly and positively stimulate audiences’ tourism in-
tention, with the impact of perceived pleasure being more prominent. It also adopts the Bootstrap
method to confirm that cognitive attitude and affective attitude have a significant partial mediating
effect between perceived usefulness, perceived pleasure and tourism intention. On the basis of the
research conclusions, this paper puts forward marketing optimization strategies for cultural and
tourism short videos from four dimensions, namely content creation, channel operation, scene link-
age and audience positioning of local cultural and tourism short videos, which provides practical
references for various regions to promote the in-depth integration of culture and tourism and acti-
vate the potential of local tourism markets.
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Figure 1. Technology acceptance model diagram
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Figure 2. Figure of Structural Equation Model (SEM)
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Table 3. Model fit test table
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Table 4. Path coefficient table of structural equation model
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Table 5. Table of bootstrap test results
%2 5. Bootstrap # IG5 R

N BIEX[E
AT R Estimate P
RR LBR
[B]BERL L 0.011 0.018 0.002 0.022
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DOI: 10.12677/ass.2026.154344 585 FESRERTH


https://doi.org/10.12677/ass.2026.154344

ez YA 0.012 0.010 0.003 0.022

. BHERN 0.166 0.000 0.126 0.210
JRInE Y - TGS - iR N

SN 0.179 0.000 0.135 0.224

B HR A BN 0.064 0.010 0.017 0.122

Bk e 0.013 0.016 0.003 0.026

) X — ELAERL 0.186 0.000 0.130 0.242
BRENM N - B - R N

SRR 0.199 0.000 0.143 0.258

HBA H A RN 0.065 0.016 0.015 0.134

ez 0.018 0.002 0.007 0.031

) \ - HAERN 0.166 0.000 0.107 0.223
AN - RS - R N

RN 0.185 0.000 0.125 0.244

HBA A RENE 0.099 0.002 0.038 0.184
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