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Abstract

This study takes 6,178 comment data from 3 official local culture and tourism accounts and 6 ICH
online creator accounts on the Douyin platform as samples. By employing text mining, word fre-
quency statistics, sentiment analysis and LDA topic modeling, it analyzes the current situation of
platform-based communication of She weaving techniques, and explores the impact and mechanism
of digital technology empowerment on the platform communication of intangible cultural heritage.
The results show that digital technology empowerment can optimize the breadth and depth of in-
tangible cultural heritage communication and improve the efficiency of platform-based communi-
cation. Rather than relying on a single communication subject to enhance communication effects, it
constructs a ternary collaborative communication mechanism of “culture and tourism + ICH online
creators + inheritors”, innovates multimodal communication content, expands youth-oriented com-
munication channels, and optimizes the ecological space of intangible cultural heritage. In doing so,
it addresses problems such as superficial communication content, insufficient coordination among
subjects, and low participation of young people, so as to promote the dynamic inheritance and in-
novative communication of intangible cultural heritage.
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Figure 1. Data word cloud of online creators of intangible cultural heritage
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Figure 2. Local cultural tourism word cloud
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Figure 3. Regional distribution of overall review users
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Figure 4. Proportion of sentiment analysis of overall comment data on ICH online creators
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Figure 5. Proportion of sentiment analysis of overall comments from official media
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Figure 6. LDA model of ICH online creators
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Figure 7. LDA model of local culture and tourism
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Table 1. Core keywords and probability distribution of each topic
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