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Abstract

With the development of the self-media ecosystem, social media platforms represented by Douyin
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and Xiaohongshu have become important arenas of digital life. Relying on algorithmic recommen-
dation technology, various media platforms can accurately distribute information and provide in-
stant feedback, and this interactive mechanism has quickly become the mainstream mode of infor-
mation dissemination. While improving the efficiency of information transmission, it has also given
rise to the phenomenon of the “information cocoon”. This article starts from the perspective of body
image, systematically summarizes the connotations and theoretical foundations of body image, as
well as the formation mechanism of the information cocoon, and focuses on analyzing the multifac-
eted effects of the information cocoon on college students’ body image, namely the continuous acti-
vation of upward social comparison, the cyclical reinforcement of self-objectification, and the cog-
nitive consolidation of internalized ideal beauty. On this basis, the article proposes that future re-
search can delve into directions such as cognitive neural mechanisms, intervention paths related to
algorithmic recommendations, and algorithm resistance strategies, aiming to provide references
for understanding the formation patterns of college students’ body image and health interventions
in the algorithm era.
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AR TR I, A AS AR R A8 F -5 47 T B AR T AR A D[] o FE A A S A4l P Hp i fil < 38
ME” MEARGEESSECEZ M MHEIEZ2] (3] KR KM A EAARE B G, Wi T X EEE,
TR A BRIEM bR e, X AT RSB B & BRI [4]

TEIX—I R, BEHEENSIE T EE A, MRS EX CEAR LR AT SR
PREUF HER, FE RS BE X —Eamir, IR R GHE S, R Z A
B KAE G — BN A, ¥ P BN E S A S o 615 B s .

& 54107 (Information Cocoons)HH Sunstein $2H, faMATE(S BB R, BRI R GER ik
BUBOGER I N ZY, IR R BRAER A HAE BB R, b T 0 RS B rdfd, inF &R T Eoh[s].

MG HE R OIFAKE, (&5 EHEFENRZENENERRE. GhBERE—NZHEME,
FaAMAT B OB R BT 0B i, R R SR AR . THRERFAE RN I BRI DL A AH B (AT o i
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PRAMTE BN WG] JTH VAR RO AR B AR [10]

Cash WASKRESE—NZHEME, &M H CHIR(ETEINR. TIRERHIE. A 531
WAEEE, AR N S A I BN FA B RS EE6]. TREZEFHRIW N SR E S MET T
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FLIENE T ) — A 2 4S5

FET NN B, AN SR IS BE 22 2L FE A, T A R SR R . Tylka 55N
N AR 5 A G (positive body image) /& MAXS SR % . BEFMEEZ[11]. Tiggemann A NFIMK I &
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DNEIBLH

3.2. BRESHER

H & AL B8 (Self-Objectification Theory)fi i, 7EZ& A BEARIAEE T FIAMA 21287 AL =5 0
FRERH OB Sk, XM AL 2 8 b MR SRR E[16]: BRI, B IR )
B BERTAAE BN TER[17]. BIREARATT DR B AR AR Bt B AR, 7T 2K
AR E SRR R B REEAN, GHE R RN JEF S AR, X MR R E A B
I A2 4k 16] -

AR BRI S , FEM T “WEM” RERSEER, B RGN 5 5 1P KRR A
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Figure 1. A theoretical model of the influence of information cocoons on college students’ body image

1. FREBENAFESHERFIHERILRE

Wﬁ%ﬁﬁmT
o HIP SRR LR L [ A 2 B 5 AR
o BLHERE SR AL 1) T A5 B A RE L s 2T A I HERE LU Db R IR S BOE w15 B AR (k.
mJﬁ:ﬁmﬁﬁwﬁEEﬁﬁMLﬁﬁ%w&\Qﬁﬁww\ﬁﬁiwwc
He6: AT, BRFHML. BELNL =2 Al SR E%R, EEEEE S SRR
EFE AR
H7: FEARGUSRNS 0 0 8 5505 B S5 AR 5 D B I &
H8: “PEHfEE “ S ARARAE” 7R I b G e 1 S B 5 45 B SRR EE R &R

9. B&

E B Hp KA SRR R, MO 5 FESAR T A RS R . BAR TR
e B BR M FE R PR IF UK, ] ?Lﬁﬁ%%ﬁ\E&%%%\EE%W%E%%%,M%QW%%
Ko (A5 B IRWIFARR —, ERHER SR 2 RSB A B, TR RIS B,
ARG ER . X WU AR T, T PRI AR 6] B 1558 5 2 i hs MO T4 “ A
B AN R RS RERE “BREREE

10. RERE

AR T AT B DI RENEIT L1 BRAR (INIRS)SEHIA, WG I A T AR B3 45 S5 B s vh AR A28
EﬂﬁX@%ﬂ%%W@ﬁ,ﬁ%ﬁﬁﬁ?@ﬁﬁﬁ%ﬁ%ﬁﬁ%%Hﬁﬂ&%MI%t%ﬂ%%@ﬂ)
SEE DX AR S 22 5, AR S 9B e (5 B 55 RO 1) A 2 B il o

DOI: 10.12677/ass.2026.155382 140 SR EERT


https://doi.org/10.12677/ass.2026.155382

JE S

TECIEAS b, AT R S AR B G T TSk B, RIS AR S RNEE RS . oA
HEW, ZH5GEERTIE, MG FEARR G I RAR G FE R T (2910 B T SR 7]‘)} Pl
Ab, KRR TETIR R 5 BIEHESE HAEAR BT TS A2

[FIF, AV EERSAH SR EUWRESE . H P IFAERE R s ¥, AT DU A SR B S
XTEVEAT “HPL7 , TS BEER S, R H SN S A ER . Hikii(algorithmic resistance)f& H
FUA EARHRBURIS HEAT Ay, DO, B d Bk HER Z 4, IR EAE BRI B E 15 2
o X Z AR AR FURIL, PR EIEIFIE RGBT KEH T —EWERE, ¥
XPEEZ IR BVREN . S HERE A BRI MR, AR ESh TR B ST DU GR AR () SRR [30]

AR T AT LASE B K2R PR 1, ML R 4EFEIR R RPN SR B R R EH . &
el KRG BIE Z PN, FTIEEM A A R )Z . SO R MAINES S 000, I B 2
GRS BRI, RIS, B0 o B IR R A2 LA
WAL B KBTI, EH?U AT RSN ESER CESHMT CRBRT SRNE. TE
BROYEIISE, 8 “AIE” BRI DT ), BREAREAR B AR P S I HEIS EE B

SE

(1] #kdk, T, 228, 5 BRSNS EIREIPER B AT VR — a1 AR ). OB
%%, 2021, 44(1): 162- 168.

[2] Harper, B. and Tiggemann, M. (2008) The Effect of Thin Ideal Media Images on Women’s Self-Objectification, Mood,
and Body Image. Sex Roles, 58, 649-657. https://doi.org/10.1007/s11199-007-9379-x

[3] Tiggemann, M. and McGill, B. (2004) The Role of Social Comparison in the Effect of Magazine Advertisements on
Women’s Mood and Body Dissatisfaction. Journal of Social and Clinical Psychology, 23, 23-44.
https://doi.org/10.1521/jscp.23.1.23.26991

[4] REL, KRMEHE. GRS A SRR R KR A]. AL, 2019(6): 29-34, 38.

[51 Sunstein, C.R. (2006) Infotopia: How Many Minds Produce Knowledge. Oxford University Press.
https://doi.org/10.1093/050/9780195189285.001.0001

[6] Cash, T.F. (2012) Cognitive-Behavioral Perspectives on Body Image. In: Cash, T., Ed., Encyclopedia of Body Image
and Human Appearance, Elsevier, 334-342. https://doi.org/10.1016/b978-0-12-384925-0.00054-7

[7] BR4L. FOFER SR AR RS SHEM]. dERT: e i, 2006.
[8] EIHE. HLATHEARAE FXT A7 T & R 5 B R B I —— B IRANME BB A AT e U PRI D]. (O3 2k
&, 2024, 14(7): 142-150.

[9] Laporta-Herrero, I., Jauregui-Lobera, 1., Barajas-Iglesias, B. and Santed-German, M.A. (2016) Body Dissatisfaction in
Adolescents with Eating Disorders. Eating and Weight Disorders—Studies on Anorexia, Bulimia and Obesity, 23, 339-
347. https://doi.org/10.1007/s40519-016-0353-x

[10] Schilder, P. (1936) The Image and Appearance of the Human Body. The Journal of Nervous and Mental Disease, 83,
227-228. https://doi.org/10.1097/00005053-193602000-00051

[11] Tylka, T.L. and Wood-Barcalow, N.L. (2015) What Is and What Is Not Positive Body Image? Conceptual Foundations
and Construct Definition. Body Image, 14, 118-129. https://doi.org/10.1016/j.bodyim.2015.04.001

[12] Tiggemann, M. (2015) Considerations of Positive Body Image across Various Social Identities and Special Populations.
Body Image, 14, 168-176. https://doi.org/10.1016/j.bodyim.2015.03.002

[13] Gattario, K.H. and Frisén, A. (2019) From Negative to Positive Body Image: Men’s and Women’s Journeys from Early
Adolescence to Emerging Adulthood. Body Image, 28, 53-65. https://doi.org/10.1016/j.bodyim.2018.12.002

[14] X, XI5z, JLEERSIAZE SRR R[] FEIEROE S E, 2016, 24(1): 84-87.

[15] Festinger, L. (1954) A Theory of Social Comparison Processes. Human Relations, 7, 117-140.
https://doi.org/10.1177/001872675400700202

[16] Fredrickson, B.L. and Roberts, T. (1997) Objectification Theory: Toward Understanding Women’s Lived Experiences
and Mental Health Risks. Psychology of Women Quarterly, 21, 173-206.
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x

DOI: 10.12677/ass.2026.155382 141 ey =g B


https://doi.org/10.12677/ass.2026.155382
https://doi.org/10.1007/s11199-007-9379-x
https://doi.org/10.1521/jscp.23.1.23.26991
https://doi.org/10.1093/oso/9780195189285.001.0001
https://doi.org/10.1016/b978-0-12-384925-0.00054-7
https://doi.org/10.1007/s40519-016-0353-x
https://doi.org/10.1097/00005053-193602000-00051
https://doi.org/10.1016/j.bodyim.2015.04.001
https://doi.org/10.1016/j.bodyim.2015.03.002
https://doi.org/10.1016/j.bodyim.2018.12.002
https://doi.org/10.1177/001872675400700202
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x

JE

[17]

(18]

[19]

(20]

(21]

[22]

(23]
[24]
[25]

[26]

[27]

(28]

[29]

[30]

Jongenelis, M.1., Byrne, S.M. and Pettigrew, S. (2014) Self-Objectification, Body Image Disturbance, and Eating Disor-
der Symptoms in Young Australian Children. Body Image, 11, 290-302.
https://doi.org/10.1016/j.bodyim.2014.04.002

Thompson, J.K., Heinberg, L.J., Altabe, M. and Tantleff-Dunn, S. (1999) Exacting Beauty: Theory, Assessment, and
Treatment of Body Image Disturbance. American Psychological Association. https://doi.org/10.1037/10312-000

R, PREL, 5K, 45 A WBAEBMARS Lo R R R ma P PR T[], LGB AR %G8, 2010, 24(1):
51-54, 68.

Festinger, L. (1957) Social Comparison Theory. Selective Exposure Theory, 16, 3.

Wang, L., Yang, M., Wang, A., Zhang, J. and Xu, S. (2025) Understanding the Dynamics of Information Cocoons on
Social Media Platforms. PACIS 2025 Proceedings, Malaysia.
https://aisel.aisnet.org/pacis2025/sm_digcollab/sm_digcollab/19

Orbell, J. and Dawes, R.M. (1991) A “Cognitive Miser” Theory of Cooperators Advantage. American Political Science
Review, 85, 515-528. https://doi.org/10.2307/1963172

Tl HEFE ARG P S EIEMATM]. JEET ANEHEH Bk, 2024,
TRfE, T, DS R UM A PR S R SRS [)]. SRR S ISR, 2025(5): 15-19.

Engeln, R., Loach, R., Imundo, M.N. and Zola, A. (2020) Compared to Facebook, Instagram Use Causes More Appear-
ance Comparison and Lower Body Satisfaction in College Women. Body Image, 34, 38-45.
https://doi.org/10.1016/.bodyim.2020.04.007

Faelens, L., Hoorelbeke, K., Cambier, R., van Put, J., Van de Putte, E., De Raedt, R., ef al. (2021) The Relationship
between Instagram Use and Indicators of Mental Health: A Systematic Review. Computers in Human Behavior Reports,
4, Article ID: 100121. https://doi.org/10.1016/j.chbr.2021.100121

Tiggemann, M. and Slater, A. (2014) NetTweens: The Internet and Body Image Concerns in Preteenage Girls. The Jour-
nal of Early Adolescence, 34, 606-620. https://doi.org/10.1177/0272431613501083

Fasoli, F. and Constantinou, D. (2024) Does Body Positivity Work for Men as It Does for Women? The Impact of
Idealized Body and Body Positive Imagery on Body Satisfaction, Drive for Thinness, and Drive for Muscularity. Acta
Psychologica, 243, Article ID: 104126. https://doi.org/10.1016/j.actpsy.2024.104126

Stice, E., Yokum, S. and Waters, A. (2015) Dissonance-Based Eating Disorder Prevention Program Reduces Reward
Region Response to Thin Models, How Actions Shape Valuation. PLOS ONE, 10, e0144530.
https://doi.org/10.1371/journal.pone.0144530

B, TiE. 2P e ISR ST T Z RSB BENEF E[I]. AR SR SR
fi), 2026, 42(1): 87-95.

DOI: 10.12677/ass.2026.155382 142 ey =g B


https://doi.org/10.12677/ass.2026.155382
https://doi.org/10.1016/j.bodyim.2014.04.002
https://doi.org/10.1037/10312-000
https://aisel.aisnet.org/pacis2025/sm_digcollab/sm_digcollab/19
https://doi.org/10.2307/1963172
https://doi.org/10.1016/j.bodyim.2020.04.007
https://doi.org/10.1016/j.chbr.2021.100121
https://doi.org/10.1177/0272431613501083
https://doi.org/10.1016/j.actpsy.2024.104126
https://doi.org/10.1371/journal.pone.0144530

	算法推荐下的信息茧房与大学生身体意象：影响机制与未来展望
	摘  要
	关键词
	Algorithm-Recommended Information Cocoons and College Students’ Body Image: Mechanisms of Influence and Future Prospects
	Abstract
	Keywords
	1. 引言
	2. 身体意象的概念
	3. 身体意象相关理论
	3.1. 社会比较理论
	3.2. 自我客体化理论
	3.3. 三重影响模型

	4. 信息茧房的形成机制：个体与算法的交互建构
	4.1. 选择性暴露理论
	4.2. 认知吝啬
	4.3. 算法反馈形成的闭环

	5. 算法推荐技术逻辑与多样性分析
	5.1. 基于内容的推荐算法
	5.2. 协同过滤推荐算法
	5.3. 混合推荐算法

	6. 信息茧房对大学生身体意象的多维影响
	6.1. 上行社会比较的持续激活
	6.2. 自我客体化的循环强化
	6.3. 理想美内化的认知固化
	6.4. 积极身体意象的信息茧房

	7. 信息茧房情境下核心理论的整合
	8. 理论模型构建与研究假设
	9. 总结
	10. 未来展望
	参考文献

