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Abstract

With the further implementation of the rural revitalization strategy and the continuous penetration
of the digital economy into rural areas, rural e-commerce has become a critical approach to unblock
the upward channel of agricultural products, increase farmers’ income, and promote rural industrial
prosperity. Dalian enjoys abundant characteristic agricultural products and prominentlocation ad-
vantages. With policy support, the development foundation of rural e-commerce in Dalian has been
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continuously consolidated, and new business forms keep emerging. However, local rural e-commerce
still has prominent shortcomings in branding, standardization, cold-chain logistics, terminal distri-
bution, talent supply and industrial agglomeration. Taking rural e-commerce in Dalian as the re-
search object, this paper sorts out the current situation, analyzes the dilemmas, and puts forward
optimization paths from four aspects: brand cultivation, logistics improvement, talent introduction
and cultivation, and industrial upgrading, so as to provide references for its high-quality develop-
ment and rural revitalization.
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Table 1. PEST analysis framework for high-quality development of rural e-commerce in Dalian
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Table 2. Representative policy documents on rural e-commerce in Dalian in recent five years
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Figure 1. Coverage rate of express delivery services to villages in Dalian
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Table 3. Innovative development model of rural live-streaming e-commerce in Dalian
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