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Abstract

Under the comprehensive advancement of the rural revitalization strategy, rural e-commerce has
become a key driver for stimulating rural economies and expanding farmers’ income channels.
Yongxin County, a typical agricultural county in Jiangxi Province, boasts abundant specialty agricul-
tural products such as Jinggang honey pomelos, Hezi Four Treasures, tea seed oil, and mulberry leaf
tea, giving it natural advantages for developing rural e-commerce. However, it still faces multiple
constraints including talent shortages, logistics challenges, lack of standardization, and insufficient
branding. This paper systematically analyzes the current status and core bottlenecks of rural e-
commerce development in Yongxin County, and proposes targeted optimization strategies to pro-
vide practical references for high-quality rural e-commerce development at the county level, thereby
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supporting increased agricultural efficiency, higher farmer incomes, and rural revitalization.
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