Advances in Social Sciences #-2R}2ERT, 2026, 15(6), 206-214 Hans X
Published Online June 2026 in Hans. https://www.hanspub.org/journal/ass
https://doi.org/10.12677/ass.2026.156467

BENESRTERIBRBEEERSERMK
MR

FHE, &%, BEEX, B K, T W
ML KA NGB 2R, 1195 R

Weks H . 20264F4H11H; FHBEM: 20264F6 H9H; & i HM: 20264F6/]18H

wm B

AHRFHEERSURMSKERT, S3URM LR, MO OiREE SRS ERNERITN
K. ACLERTAGCHRFEREOIIANR, RALHER. HBRAEFLETE, RETZIART
BEHRR, FMREREIREFFERE. NEARBRE. FEBS. GRS, VHGREUNMERE, 2
RBAEARMAE BB ERS . BSHRELTFE. AEUIRAAR S AEH. BBEESA
AHERE, REBENER TAOREERRSILERE, ALtk SURLSRRERRE.

XK
PomiL, CEmkRY, BRRSBR, ZHHAR

Research on the Optimization Path of Smart
Service System for Red Tourism in Huai’an
under the Background of Digital Intelligence

Yangyang Li, Zhidan Tong, Xinrou Xue, Wei Du, Na Wang"

School of Humanities and Social Sciences, Huai’an University, Huai’an Jiangsu

Received: April 11, 2026; accepted: June 9, 2026; published: June 18, 2026

Abstract

Against the backdrop of Digital China construction and the integration of culture and tourism, pro-
moting the digital and intelligent transformation of the cultural tourism industry is particularly
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crucial for building a smart service system for red tourism. This study takes the Huai’an Red Tour-
ism Scenic Area as the research subject and employs empirical methods including field investiga-
tions and questionnaire surveys. Focusing on the needs of Generation Z tourists, it analyzes the cur-
rent service status and existing problems of the scenic area. From four dimensions—technological
empowerment, platform integration, experience upgrading, and mechanism guarantee—this paper
explores optimization pathways for smart services in red tourism under the digitalization context.
Specifically, it proposes optimizing smart transportation supporting services through digital tech-
nologies, integrating data information platforms, upgrading immersive experiences and cultural
creative marketing, and improving management as well as talent and funding guarantees. These
measures aim to facilitate the intelligent transformation and high-quality development of red tour-
ism.
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Table 1. Distribution of respondents’ demographic characteristics
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Table 2. Analysis of tourist travel behavioral characteristic
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