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Abstract

Behind the current prosperity of the cultural and tourism industry, the phenomenon of homogeniza-
tion is becoming increasingly prominent. It is mainly manifested in the gradual standardization of the
products and services offered by different places, which in turn increasingly erodes the unique
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individuality that culture should possess. Adorno pointed out that genuine culture has the power to
negate and transcend reality, and this power is also what gives tourism culture its charm. Based on
Adorno’s theory of the culture industry, this paper analyzes the increasingly serious phenomenon of
tourism homogenization and further argues that tourism homogenization and the theory of the culture
industry have a certain isomorphic relationship. Starting from the characteristics of the culture indus-
try revealed by Adorno—commodification, standardization, and irrationalization—this paper sheds
light on the important features and implications of tourism homogenization.
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