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Abstract

Against the backdrop of the full implementation of the rural revitalization strategy and the rapid
development of digital agriculture, the digital transformation of marketing for distinctive geo-
graphical indication agricultural products has become a critical pathway to promoting the prosper-
ity of rural industries and achieving steady income growth for farmers. As a national geographical
indication agricultural product and the iconic agricultural industry of Tianjin Binhai New Area,
Chadian Muscat Grape has emerged as a core representative of characteristic fresh fruits in the Bei-
jing-Tianjin-Hebei region due to its excellent quality and solid industrial foundation. Based on first-
hand data obtained from a questionnaire survey of 216 grape growers, in-depth interviews with 32
growers in Chadian, and a sample survey of 458 consumers in the Beijing-Tianjin-Hebei region, this
study finds that the current industrial development is still constrained by practical problems, in-
cluding single marketing channels, insufficient brand premium capacity, asymmetric production
and sales information, weak digital operation capacity, and imperfect cold-chain logistics and qual-
ity traceability systems, which severely restrict industrial development and farmers’ income growth.
Taking the 4C marketing theory, consumer total cost of ownership theory, and credit trust theory as
an integrated analytical framework, this paper systematically analyzes the marketing status and
core bottlenecks of Chadian Muscat Grape from four dimensions: consumer demand, purchase cost,
consumption convenience, and interactive communication. It selects two demonstrative grape pro-
fessional cooperatives in Chadian Street for model pilot application and case tracking, and con-
structs a trinity precision marketing model of “live streaming + community + traceability”. This
model effectively enhances the brand value of Chadian Muscat Grape and boosts farmers’ income,
and meanwhile provides a replicable practical paradigm for digital marketing innovation of similar
characteristic agricultural products in the Beijing-Tianjin-Hebei region to support the revitaliza-
tion of rural industries.

Keywords

Rural Revitalization, Chadian Muscat Grape, 4C Marketing Theory, Precision Marketing

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|15

£ 2 FRM 50T 2 FEBDIMRHERE AT 5N, Bk 0. ARRHEE . E ST TBORR
ZI A A i U5 3, R B IRIEA AT S P, AR AR SR TE T ST AR A (E SR A
THERAR.

HRTECT 2 MBS, SRR S E IS WA GEA N UK A ASRELE . AL DXCHRE]
R PER AR A AR 2 PR R B RIS | AL AL T R 7 i R IR A R
B, AEUIFUTRE oA SRR, BRI RSN, HREE AL, shZ SRS, R
TR E B IZ AR AR OR I . A TS B0, R 5 EAEIREE VTR, IR L SR TT RN
WA RERS, DL 4C BRONIZOHESE, RN 38 ST A ES . G ERIE, MBS + A3

DOI: 10.12677/ass.2026.156535 802 ey =g B

iy


https://doi.org/10.12677/ass.2026.156535
http://creativecommons.org/licenses/by/4.0/

e 5

+ PR =L B E R, I AR T - B - sRRIE - KU - R Bk g
W, RANILA T FUEIR TS . SHIESCHEAN L . IR BOMI IR, R IE BOR & 1 A X M B AR K
PR B R R E T 5, RN 3 2RI AR fh B S E A BRI R

2. FEHRBEAENARIRK

ASCRH R + REVIR + ZBRR ARG & IO 7578 0t e 1 18 o 4 Al P R RO
[145 300 47, A KB 276 7, A RKEIER 92%; 1 ) B EERE H ARV 2% 11 3 RB0H 9238 17145 500 13, A
B 458 13, A AL EICR 91.6%; [ Ay e 5 FAE B LA 10 LR FFRIRE VIR,
LR AL B IR A1EALTFEAIN 6 N ARNASUEES, FraBbREdE . L5 2ok U5 T A vk s b
WSV IREE S, ORI ) R 43t 5 A8 e e 1) S S 5 T B

A UE B A ] 480 A TR VA T VRV T IX RSV AT A% O R RO P M, LRI AR DT SR AR A L AR A S
W5 S5 IR S AR 7 i, R WO BB S BN A i Bis R AR AR . HT, AR EOR
E A A I AR EAE 2.7 A A, B 54 7N, BPAMEE 491270, CLEM 7 EME. K
ML SORT AR AR R[1], &2 2 MR I E B S L.

bEE (F2MRBATEIIIR] (2022-2025 ) ) MRS LL R BEARRRE  FAIRIZ S . X BB R &5
BAHARGRN PR, AP AT RERE 2. BRSO . SO R AN SRR AL TR AR
[2]o HESCHBARECE BoR, ZRUEHLIX 68.5%MIFRHE . 1) LAME St R Ol o £ 24 B IR, X 11.2%(1)
R HFIRE LR, R EBAT A UE BRI A i IG s @ R L g i, 2 RIREm
BEZRME: NAERTATE, RS OREEE; DR UINRE 5. PURERE 12, S
WA M LAAT A R T I s AR E P Sheb e 16 S TR RS BRI R S BUE S R E H s SIS
2 4R A ] ARS8 R RS TE G R SR AR IO SRS 2 R R3], Rk A A A T VAR I
B RS A B AT AR A I R R R0

3. &£T 4C ERERS TR REREAEREHIR S0 ia)

ASLUL 4C EH IR N U HTHESE, % B0 DU 93 A% 0, 31 Consumer (V4 9% 3 77 3K) Cost
(L A) . Convenience (JH 221 F). Communication (ELZ7418) VYN A B B51K R, TRIEAES LI
an L E A RS, IS S B SR T oL sl (BEIE BT R4], RefE RSt
FIFVEBR AW B MBS FRIRAUE A . $ETHE TR LS . SR Oaa 8, RS A S A i
PRI ST ERL SCHE

3.1. M EZERS, STHEREURBE

7R UE B A H] 2 LRI [ S B R A AIE . AR BRI DU B L A BUE TS 5, (R A R E RS
JRAS AL, T ELAE T B 3 1) 75 SR 2 A7 AE W] SR (AR - PRI ARE 7 76.4%IK07H 9 38 X 2 Je BB A i 4
(b R Sz R SCALIARIAS A, A 13.3% 991 938 B8 O B AN SO REE 20% M0k . B oE, X5
TEBIL A A A I P i BUE R  DUR AR B Ao St N (LSRR N IOFZ AR AN 2 IO A6 4R, 757 9%
R AL A5 B AE VR B B JE AR, DU A0 i R I ROA ] SRS . Lk, SRIEEUR A
R B AR S AR R, RAEFT X ASFZ B0 98 F R EBEAT Z2 AL i i ks, A5 Kk
HEH 2 AL e SR T 9055 22 Jo i oRXE UG 2URS HEDVLCS ] BRI, 82. 7% ¥ iy B3k
o JEEEF N, B E AT AR 277 i LU 15%, S Ja N2 ABE 0 B 77 SRR et b o 1l
Y, IR H A ER “REEAE” 4 UHE, RPN T IEMK DS Mg E R, SBIER
e LA SEBLAZ E B o

DOI: 10.12677/ass.2026.156535 803 SR EERT


https://doi.org/10.12677/ass.2026.156535

ey %

3.2. MBHEETK, MEREES

AICHINTE S B BARE, KRR SEN M . RUEIRFE A . SRR, A8
ERBANUHER Y, RALGE DM A BRI 55—, RS HE s A am ks 7™ i AR P 2L
K ZHemm. Thim, BRI SBORANEN EEAT, AR R SR 2 TR O 46
P GE B AT I 398 45% L b, AR SRR I o5 am BB IR 32% e 47, TR T “ARRD
W, HWREHELZA WS, B, WEEARIATHIFEAS . H TR E B A L AR BT IA B A
K 18.7%, AR P H MR A BRI A . 56 =, F B AXFRIE S SR RA A Ky
Jo R A 5 R AR, DA 9.6% T B3 Wy S ATl i, T 98 TR A A AR EE L R
s Rl B CHE S, A P E AR AR S R EE A i =, D TR s HE0Y, A L
TAHIBE AT = AR NI E R, AT RE L2 R s, BEs. e
AR TR BRI BN o T9.2% A U ST A R 60% 0 T R B e A TR R s
B, ARSHIPUARRE ST, M DURSH U A o

33. HFUBERE, HEEFEURE

TH SR RIVE R S A B A R T I 7 SR S P A R AR D AR . R TEBUR & A A V9 A B A ™ s
HA Sk SR ERFIE, P il R fril . RIS BORE WA 2 54N RE P A A
A2, B R AR SRS RIES FONE, B R SRS, ToVE NI P R e E
— ol RS SRS . (EOEE R, o BEVDI A DR RO A 5 EIA IR UK B, {HL R e BB 7 ] 4 ™
MV R 3 7 XA DA AN A, R X I S B 5 R AU 26.3%, FBUS RIS M m, &
B XE AORAIE,  ELERFEMA 1V 23 (AR IR AN S K VR 6]. LRI, P2 ORR EEOR T ZERHE, H
FRERAE. AR B AT B AR MC AL B R T 55, 83, 1% AURIE P Bk Z AR s B e, (X 12.5%
WA ARG, SR HERERBRIZE LR B S HA.

34. FHERRT, EaaERH

RIFEAERLE, A7 GRS BB IR AT IR AR VE T 53 D% R AT RpLL DU KAL) o
111 8 B A 4] S AUIR I R AR B S (R, RIEBUE AR S . 5, RIEBI AL EE
FAEFERA™E, FESHEAL: ZHERUFHEER R, W HEERA, Sz st R
LR UANBMOCEE, SRR, R, BUSOAES T IAEE BRA L, MEUE L AT,
HO AR EBOV, KRGS D7 SR N E, REEIRHA IR EET . WA
BATHP R SRS E , K2 —IRVEN 2%, 80 RS TR b R IR AR AR 7] ¥ 2% A0SR,
A 69.3%HI A iz MR, A 8.7% K A RREEE AT Oy, TR RMEAE ST RIS A
BRI, EHALSWR: h TR R R, B AR REN RN s . iR
P RGEAA B 0T, BRAE SR 0. H 74.1%00 G EAL R B S P= BE o Heb L], A= S5
HILECEEA L 40%, APt RIDRZ AL SRAk, &I e, it AL, Ainite
R A B, RREUEEAE IR
4. XEHREEE “Hif + #4¥8 + W Z(—FEEEHEERANAE

CEIE + AR+ IR =AM R GR BL 4C BB ONIRG], BIN Z RHRM AT
SR EIGIZ0 B s, IERIC B A M A B AR SIS RO X AL IR S W B A,  DURs i
RE . WHIZE . BENE. IR0 N, 8 BRI AR RS RS R S 4, i

SN

DOI: 10.12677/ass.2026.156535 804 SR EERT


https://doi.org/10.12677/ass.2026.156535

e 5

AR SE ORISR P UOE SRy, G XS BRI T SRS AER R . = DR RIIRBN T A Wk AR v
WA - BRI - AR IR - KOS5 - 2R SEE L) - HP DA - il
WA IR AR AP [8], WIRATIE A i 5T S N R A, D TR R LE AT, 3R T R A B
71, RERRIZE W, HSFIEBORER & B, i, BT R . A
WHRVES Ay B IR A T RZAE RN, i 6 A RBBER SR Wa & LA
BT 58.2%, A I 2360 7T, FI RIAFRIETHOFEIN, WATIIVEEEE, T B R
P, TR EAR TS S G (E ) BRI, AN R

4.1. BUERSIR: SHABRERESTIRUSHEN

T 4C HG, BIRTRRNERRAN AL, BRALRCRIR. UERAE . B2 T URE S EH P AR
EREFACSE R, DARR. A, (A IS RO, MR KRS, Tl et =kaE
TR E BRI R INRPITRERAMISSRER, RO &P BERICRRIENE, FEAiTiE
A3 P ACESE, B R EA R SR ORISR 7] Tk S AT e PR B
WA AHIE NS HET 6, RIS, RIZ L s 15, EERE o = R fodkfioE. A
RGOS, 51 SR AR, SEBA IR S AR B R W s R s, )
JE BB AL G B P T B HARTE 65%, TR IR 21.3%, SEIL 7B 218 5 RN AL .

4.2. FUABERE, HIIVEHALSESEWRE

EEXSAREAL = M R RS 2R AR N IRE WA . RRETEBEN S, BT E R
WX RIE, LI Ee )1 SR 58 F 7 5B AL BRI 70 R K AE R . 2 ROEIARE . SiAl an i,
SEt oy ARG HEIZ T o I FUE R B PR ENAS A A AARRE . PR T e R
TSSO, SR AT AR . MR SR, SR RS S I EGE
HES) — AR R A KRR AR, S P DR SRR SR AR RS, Rpsd Rl SRR L. ik
HATEHA ISR E T, P EERM 11.4%IRTFE 42.8%, LA P ik 31.6%, 15
ERRFENNE ISR,

43. SETEWRHEE, WEEBXRERESREETER

Rt 4C BG4S HH R TEBOR A M A AR R E P iz il (SR SR A A i, KIS LE
BB AHEAT AL — M i, PP, i —dhdE. g BB S-SR IS EER, SEElX U
BARGEESR, M3 &, SRETE” . HIFEELEMEERT DUE 1 e . RIS SR,
. Al BREREEE, WESK DRI, ST, ST EAERE, D i
PRI SSCPE(8]. [N, (KIS, LA E B M UE TR, TR IR S G (1 RAETEA .
R X ARG 25 100%, 8 R EALEESRTT 72.5%, BERSCAHGEM A P LB 2 41.8%, EEMA SR
SRPRA S T B (RIS ARFEIRIR S, P P B U 1%, TR T ST -5 S R EL Y AR

5. BN EMRISSHEK . FHIERK. BEABERER UL EREE
5.1. NRIZLEEERNIIHSISCHEK

IR RZETRFA L TERAAR . AL SRR (iR H12, MAITRER . AR5
Pz T FEAR Y BR S E M, Hek=Z 2B BB SHEEaR AL, Kz
RAIE IR N Tl EE B HRAGEIY, (HARAE N A ARAEALE B . IR SR AR S
B EA R . AR K LA R R ARSI SepanG, =8 BARERURNEE ). BEERSiEE

DOI: 10.12677/ass.2026.156535 805 SR EEATY

o=


https://doi.org/10.12677/ass.2026.156535

ey %

FELAR b I B R
5.2. FFEHRK, ARG SHER K

= AR TR T . B A BUr R SRR R DY R O BT S, AR R DT
BN R WA ARG AR IR, AR Rgtia sl A SRR, HRK R IE
REGERATEIA T G SRR SRTH RIS . BRAR A B S S 2[RI R S AT T e
FEARFRFL . BRI R WIREIE ARG . R EAL . S BRI AR £ X, A5 A O
WAz, 5 RIs T AR S A S .

53. B SEFERNEEKRE

GO REE EWEIMESR, IRV, RIHE . e A s B R B e, AT
WAEHO RS B, BRIEEBRRR 5 AR TGS BN P E SRR e, Bk 1P,
MEFR LIS E RN ERR R JRIEN SRR S N RN EE, TS 2 RE
o WS SRR L LIS, SOy EREHERSR . oPrBAe b, AEARSE BRI RS,
ERTE A,

6. LIS REERIL

RUEHIAE I “EHAR + AR + R =4 AORHEE RN 4C B BN NSO, RMIHERG T
7 oM R RESR GRS ol ey, T — TR 5 S R B, 2 E R
E R GBI AL (BESRE . RA  BEAE R SO, TR T R, AT R AT HES
Mt BEAR S A i B 3], O T HE PSR AT, Nz s AR REC BRI, AT
U SRR, TV NR P SRER S E IS EREII[6]; AL, @RI EE R
. ARRECHT OSSR EERS TS, BREE FEISE R BUBORPSE, BOrB TR
Boidk s, ERANGE EREUR @O LS, T RA LN T RATE, 4R IR S
FR[1]s Sed a8 U], T E I SR 2 B 18 2L TR R, SR DU e ™ RS HEf
4, FREESIRIEBCRE H A IR L. R RAEEEU, N2 WP ARGE NSRRI .

&5k

[1] M8 RB—5%0E: AT B A HI & ™ T+ 9 < 5 [EB/OLY].
http://cn.chinadaily.com.cn/a/202510/15/WS68¢ef627fa310c4decaSec78¢e.html, 2025-10-15.

2] BFEZHRBEATHIIR (2022-2025 4E) [EB/OL].
https://www.moa.gov.cn/ztzl/zhnyzxd/zcfe/bmzc/202411/P020241118515142846967.pdf, 2025-05-11.

[3] (EBE. KEHEBWA FAS TS 80 AR RS T —— U B AR SR 7= 8O BI[]. r k& 5T 7
2022(12): 73-76

[4] Fhmik. T 4CE PSR A EEA S 5 R RIS A T —— A AR AR BB, BB, 2025(4): 188-
190+194.

[5] MOTEHT. dR AR ST RESE R R IR A R AN AL 75 —— DU B SAZ B P~ M oAl 0], RAkZR B, 2021(2): 136-
138.

[6] TKEZ BZH. a2 BAEEEERMNEENEWIT 7T —— VU H & R ABI. &RESHF
2025(15): 80-83.

[7]1 SKEE, DiEiE, B0, % REA A iR B &k R KT 2 A48 K e R B A ——LLEE A FI.
LNV IACAL T 7T, 2024, 45(3): 488-499.

[8] EALME, FhelBH, Z=0E, 25 T XHEERARKAR S MR EWVERSD]. B35, 2020, 12(6): 80-85.

DOI: 10.12677/ass.2026.156535 806 SR EERT


https://doi.org/10.12677/ass.2026.156535
http://cn.chinadaily.com.cn/a/202510/15/WS68ef627fa310c4deea5ec78e.html
https://www.moa.gov.cn/ztzl/zhnyzxd/zcfg/bmzc/202411/P020241118515142846967.pdf

	数字乡村视角下茶淀玫瑰香葡萄三位一体数字化营销模式构建研究
	摘  要
	关键词
	Research on the Construction of the Trinity Digital Marketing Model for Chadian Rose Muscat Grape from the Perspective of Digital Rural Development
	Abstract
	Keywords
	1. 引言
	2. 茶淀玫瑰香葡萄的发展现状
	3. 基于4C理论框架分析茶淀玫瑰香葡萄的营销现状与核心问题
	3.1. 品牌价值挖掘不够，多元需求难以满足
	3.2. 流通链条冗长，购买成本较高
	3.3. 数字化运营不足，消费便利难以保障
	3.4. 产销信息脱节，互动沟通低效

	4. 茶淀玫瑰香葡萄“直播 + 社群 + 溯源”三位一体精准营销模式构建
	4.1. 强化直播引流：实现公域精准获客与场景化高效转化
	4.2. 深化社群养客，推动私域精细化运营与复购裂变
	4.3. 完善溯源增信，构建全链条质量保障与品牌信任体系

	5. 模式实施的现实挑战、资源需求、成本效益及差异化实施路径
	5.1. 不同经营主体采纳门槛与现实挑战
	5.2. 资源需求、成本效益预估与潜在风险
	5.3. 分阶段、分主体差异化实施路径

	6. 结论与保障建议
	参考文献

