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Abstract

Against the backdrop of deepening integration of culture and tourism and intensifying competition
over urban branding, how to unlock the cultural and communicative value of geographical indica-
tion products has become a key issue in urban image construction. Taking Jingdezhen ceramics as
the research subject, this paper adopts the methods of literature review and case analysis based on
theories of symbolic communication and urban image communication. It systematically sorts out
the historical and cultural context as well as current development status of Jingdezhen ceramics,
and explores the interactive relationship between geographical indication product symbols and ur-
ban image communication. The study finds that Jingdezhen ceramics have gradually evolved from
traditional industrial goods into vital communication symbols that carry urban cultural identity
and brand value. They continuously empower urban image shaping through approaches including
cultural space reconstruction, IP-based communication and cross-border communication. Cultural
spaces such as Taoxichuan and Sanbao International Ceramic Valley realize scenario-based com-
munication of ceramic culture; cultural and creative museum products and the “Wordless Buddha”
cultural phenomenon advance youthful expressions of ceramic symbols; cross-brand collabora-
tions further expand the communication coverage and influence of such symbols. This research ar-
gues that the transformation of Jingdezhen'’s urban positioning from a “traditional porcelain capital”
to a “youthful artistic city” essentially reflects the continuous upgrading of ceramic symbols: from
product symbols to cultural symbols, and ultimately to urban brand symbols. From the perspective
of urban image communication empowered by geographical indication product symbols, this paper
reveals the internal mechanism through which traditional cultural resources participate in urban
brand construction. It enriches research on geographical indication products and urban communi-
cation, and offers practical references for cities to build urban brands relying on distinctive geo-
graphical indication products.
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Figure 1. Exhibition of selected cultural and creative designs from
the China ceramics museum [11]
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Figure 2. Origin of the viral online speechless meme: the
speechless buddha [13]
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Figure 3. Pop mart cross-border collaboration with Jingdezhen ceramics
(photo source: Xinhua news agency) [14]
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