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Abstract

Against the backdrop of ongoing global value chain restructuring and the advancement of digital
intelligent technologies, how regional characteristic industry clusters in China can achieve the
strategical transformation from “product export” to “brand globalization” has become a critical
issue in industrial upgrading and international communication research. As the world’s largest
production and distribution base for freshwater pearls, Zhuji’s pearl industry typically repre-
sents the regional characteristic industrial cluster of Zhejiang Province, the historical and classic
industry of Shaoxing, and the leading characteristic industry of Zhuji. To address the challenges
of brand globalization facing this industry and to enhance the international cultural discourse
power and brand influence of China’s pearl industry, this study adopts the theoretical perspective
of cultural narrative, integrates the empowering characteristics of artificial intelligence technol-
ogy, and focuses on the transformation and upgrading of the industry’s international brand com-
munication. It constructs a dual-driven international brand communication model of “artificial
intelligence + cultural narrative,” and innovates the specific implementation paths for interna-
tional brand communication from three dimensions: content generation, communication chan-
nels, and user interaction. This study aims to provide operable practical strategies for the brand
internationalization of Zhuji pearl industry in Zhejiang, and offer a new theoretical perspective
and methodological reference for the research on brand communication of regional characteris-
tic industrial clusters in China.
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