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Abstract

Against the backdrop of the digital economy, healing consumption aimed at emotional regulation,
stress relief and self-care has gained increasing attention among young consumers. This study ex-
amines consumers born between 1997 and 2012 (Generation Z) using web text mining, multi-stage
stratified sampling survey (N = 1171), discrete choice experiments, random forests, and Bootstrap
mediation analysis. The results show a sequential decision pattern of “emotional triggering-value
evaluation”: emotional arousal partially mediates the association between life stress and purchase
intention, while value evaluation factors have a stronger association with purchase intention and
exert a moderating effect. Consumers are willing to pay premiums for professional endorsement,
measurable effectiveness, and privacy protection, with professional endorsement showing the high-
est premium. This study proposes a “rational healing” framework to explain emotional consumption
decisions and provides implications for product design.
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Figure 1. Distribution of emotional consumption preferences among Generation Z
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Figure 2. Research technical roadmap
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Figure 3. Demographic profile of the overall sample
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%= 3. IENIFEMEL Cronbach’s a 22

A IR Cronbach’s a &% P4k Cronbach’s a 2%
THERS 7 0.826 0.831
K E SRR RSN 4 0.789 0.795
J7 R 2 sl 8 0.867 0.872
T PR SR R B 9 0.883 0.903

RUEETT T, KMO B>~ 0.887, Bartlett BRJE FER I8~ 77 4 23183.48 (H HHFE 465, p <0.001),
EEHETFHN38]s WEWRE TR 4 MART, SR —%, Ri7EMBEREL 60%,
HEERHEIERF T, BT 60%M 77 EMRR CIA F] T R IUZ 08 B R ARHE[39]. & ST AT 5
SR B AT 0.5 B R A XE M [40], ER o 507 Z M Ras Rl 4 Fros, WS 5 X 2%
JE R AT

DOI: 10.12677/ass.2026.159770 428 FESRERTH


https://doi.org/10.12677/ass.2026.159770

R SE

10F o T EfRRER
32.1
. 25.7
i 19.3
12.8
6 -
a 6.4
O 0.0
E ar ZRE S
I o 320
> L O 546
e e e DI SRR R o 1113 e T - O 772
0r () 99.8
" 1 " 1 " 1 " 1 L | L 1 L 1 L 1 " 1 " 1 L
0 3 6 9 12 15 18 21 24 27 30
% R

Figure 4. Bubble chart of principal component analysis and variance explanation

E 4. ERS OISR ERRESIAE

4. WABKSMAEEMNE

4.1. ERE
SETRENLBOH B R (417, T 9 i« a5 5t ¢ 7 58 ) RO B WIS 7 S REHLR Z R A 40 A N3 Fr
U _Vljt+gljt’ (3)

ARO)F, U, AR LR E T7 BB s v, DI B e e 2y S 7777 i 3%

JRIERI B VLETTHR: e, AT AIBENLIR Z 0. FLR e PR v, RZE A SR T

ijt ijt

V, =a-Price, + B, - Endorsey, + j3, - Privacy,, + B, - Quantify,, , “)

ijt

ANRBF, Price, REIT R HIDESN B RE, o NHEXNKINKWLE REG  Endorse, < Privacy,, 5
Quantify;, P AR F5. FR TR MR P B =R 1 R iE’Jf‘?UH@"?i, B By, N
IR ZAN S & X L 1 I bR R 2R

B IR ZE IR MRS 5] 73 A1 BOARAR T B0 A i, PR R IV SR AT IR AR K [42]

exp ( Vm )

P =,
" Y exp(V)

keC

)

KRG, B, FORH R E REEFTTR j IR, CRREE A KL B EFEES.
B B KRG TH[43 R E S HUS, N T OB AN B B BE, 51 NUBR A &R
(MWTP)FITH5E A [44]:
MWTP, _—& (6)
a

AR(6)F, MWTP, Rl 8 08 1TIRGEE k DN ARUH% & VE T B BB SO 6 1 &80 B, Wiz Ig PEr
MO BB o B B A% R K

4.2. TABEEMITER
S I AR R ARG T B, DU B HEIITE 1% /K2, McFadden £ 0.20, #HAIE R

DOI: 10.12677/ass.2026.159770 429 FESRERTH


https://doi.org/10.12677/ass.2026.159770

R SE

UF[45]. M AEAHRT B EMEIL 60.2%, NEZERFZEK[46]; LW B, BRTRAMSRA R EE ER. D
Krinsky-Robb 751151 % J i bR S2 AT B B 95% BAR X R [47], @il 5 Fas: Tk 152 90.22 J6([84.8,
95.9)). AR EAL 48.18 JG([43.7,53.0])« #RESFLLRIZ) 40.70 JT([36.0,45.5]). Lk 15 & 14 1 S A i
Wi, UEEITEART FUREAH, W SR 3 07 0 Rk Bl AR v S I S P S5 AT {5 B

100 90.22
S
80 |
F
2
2 60 48.18
i 40.70
Z 40 |
el
@__{»
= 20

0 | I | ! |
LA St BOR AT AL R AL LR

Figure 5. Marginal willingness to pay (MWTP) for each attribute with 95% confidence intervals
5. FRMORRXABEBEMWIP)R 95%EEXIE

E3& DCE A& AF a8k @ AR S gy N RO e 8, e AR MO 4 S WSz U 8 R BB P 3 1 35 R ket
IEARIIAT N BUREE , M TH 5 & AN A B M MWTP . iZ 50 #7125 “ V8 2h o e Rt R s 24 207
KPR 55 4 TR AT A R R OREN BRI SE R BOpLA e, AR T B SRR
Horp “OMRERUREE” B2 VE X “ M A B E” I B E R (e ks 5 mUEER), 5 DCE HAT
NFETR R R EAERE TS 17 b — B S AN AR AE RS T O —— (E B R R AT NS
BB, JaE NEFAT AR . FEWIINRE, RSO SRR H S UL BRI B R Bk £
56, SRR T 9 AR SR AR T AN [ R AR B AT, T A SR PR T 37 58 B v (R E ST A e
PRI, AR Sl R B BN [R] e P ) B R AN S A

43. BB HBHHE

» AL ditk (%) FRGHH (%)
350 smcssmmmsmmmm s s s s s = e = s = e s e = i s i =
300 -===sremem s ssise = seimie = - —— M =T =SS s e = e = s i = -

O/

250 -—--—mmmmmmmmm e m - ¢ ?:'!-,- ------------------------------------
P e L L L L L EE R

e ;-"i
150 ====--==mn-- A s e E T T TR
L D e e i s e
50 e e e ____N__.

0 4 é ;
07T 1-497t 50-997C  100-1497C 150-1997C 200-2997C  =3007C
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Figure 7. Correlation heatmap
7. HAXMERNE

O AR B 7 iR . 423G R 1 SOUMUBGBR IEA 5G(r = 0.73 ) 5175 45 e i v 25 ik 1F
FHK(r =0.66); 154l 5 0 KR BB T IEA G (r = 0.10) [52]; EAERERZ, M EURE 5 GE
FHR (= 0.64), 5B 5 BEAH T (-0.28 « —0.14), RS BURE FFE 15 26 3K
B, TMRAI AL FMEE LR . ZHCEERMCRBICT 0.7, ZEILLWAT=HE[53]. FIE i

DOI: 10.12677/ass.2026.159770 431 FESRERTH


https://doi.org/10.12677/ass.2026.159770

R SE

— BRI 17K 5 SR 25 5Bk (Cramer’s V = 0.271), e s Sy REAR the A5 25 A2 B o EE ik 60.41%.
FELCEEA |, K-Means EIARAEH ML M EVFNFISCATRAE, KRR 73 “IE 4R 87 “ M ERL
HEARL” R0 CARIROCIERY Y =28, RIS RNE 3 17 @ R R i m i 2= 5 . $8oR T Z AR TE
WML VPO AR E S ST T b 3 =

BEALARAAE L 0] 25 « W sE 25 G ek o DA 20 /TR0 AR 65 T 3K 3 B AR AR(S 4728 XRTIE, out-of-bag
R* ~0.42), FRAEE EEHEF B b S (0.165) phahfii R (0.140)5 15 252 (0. 127) & A1, M A i
JER R B TP F(0.0005) . X 45 R OLS B B IR R B I1(0.614) TEA T &, 1615 & 732 18]
ZEANIRN A BRI AR BEALARAR s 1 B A B R X Re 0, T A BUR B T i M AR . %A R
5 OLS S5 RIHAT JE: Wi KA ZE TR, 5 & AR S I L« 456 K-Means RIS 1)
CHREHAREERL” RS EALY CPRKUAIRAY” =RAEE, Ho, &SI BIEEAL) Y 33.66%, RILH
B A 28 A T SR A1)

5.2. “IERE - EM” MR

Gt T2 K IR S BE RO “ BEEAMHIRIE " HISC R . AT FURXGE I TALA, HamiEm &R
GOFAREAENT: “IAT” SRRSO SOFAEAEN, MRS BRI RIS . 58 RLARRE F7 A2 “BRIN -
T P FOIN T —— 1R R G B SON(“EIEANS ), B BEPEPIAl o AL P00 1 S0 (< B
PEGENK” ), T HREBEEETIAS . R 15 IR AR () — 15 4 e — T ) 15 B B B A2 (0 UK
JE—TE3K), FEMANSE HIUHGIRTT  Horh “Hrag U MEEZ U0 “ PR Lo/ Pnfe” iRk, )
MM EFRVE AL At R AT 7 FE 4.

M=ay+a-X+g, @)
Y=0+c" - X+b-M+d-W+eg,, ®)

NRNH, M IR NREAEEWR), X Zox ARBCERIEN), o AR AR RN R
ARG, Y RREER(EERER), W RREENRARRG BIAA), o S A AR i B
Bi, b BT BRI SN R, d N EARIER R IR BB 6 5 e, NIRZETL SRR
(s 1 — 15 45 Ml — ) 50 5 A BE R BR AR (A BRSO BRI RE . FFIN “IE 0 < firfEEiRr”
AHI. FEMEE, TR ~Q@)ETHEIEA L yrrmaity, EA SR FKIFIEM RE G ML ZH
BEABUE AR “BRIN - T PR RO S H— A R E I, SRWTER T 5 A4 1 {410 o 175 JaK
REE [ ST AUHEAL

5.3. BB SRE

Xof SR B AR HEAN(Z-score) AR IR 7 ZE IEMK M 1, A& VIF<3. RH OLS Z a4 & 455
Bootstrap {2 ( 1 E B HHFE 5000 )X FiR “XURG” A HEAT SRR S . VPR, 1% OLS AL &
EE, GEitEA 103.100 (p <0.001). %A 0.150, F=103.100 ( p <0.001). AR 5 ALK U615 K53
PE UK A (R ARG A e 22 B T S AL T 77, BT 1% 0 8432 REUSTE 1%/KF 3% . #R4E Cohen
SMEN, EUSHERERNATEMSHERER G, 015 £4AMET PS5 m LKE, ERSCRE S HE
Wr. T 4,

TR AR b, 5 e g S R R 3 IR AT 96(0.356, p<0.001); HMEFMHE E, FK, £iEEL
WA T W W ERIE R RN (0.364, p<0.001); s BUREE 5 0 3K e ORI i 7#:(0.614, p < 0.001). 5
Kl 5 = 0.32 A B EPUE——FL 1R [7) 75 [a) 3R B AR B 58 2 AR “ WG BTl ” BOANE S i i (A e . B
FARISE, IS MR EURIE 7 R HEE(0.019, p=0.030), i BHXTEY HG ) BTSSR A7 1 S

DOI: 10.12677/ass.2026.159770 432 FESRERTH


https://doi.org/10.12677/ass.2026.159770

R SE

FERFAL SR . IX RIS BEEIFAR “MSLIFAT 7, TR SRR AT, SOOI B §
RGPS A D v T TNE N w S| = A R (A P ySE R PN PITE | JESE P

Table 4. OLS regression results
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Table 5. Results of the mediation effect test
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Figure 9. Dual-path decision-making mechanism of “affective entry, rational checkout”
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