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Abstract

In recent years, the increasing uncertainty in the socio-economic environment has challenged the abil-
ity of enterprises to cope with unpredictability. This study investigates the characteristics and mecha-
nisms of entrepreneurs’ perception of social responsibility in enterprise management, particularly
against the backdrop of social crises. Utilizing Piaget’s cognitive development theory, Tolman’s cogni-
tive-behavioral theory, and Bandura’s social learning theory, it analyzes the issues and influencing
factors of entrepreneurs’ social responsibility cognition. The study provides recommendations for

XESIA: %A, HilEE S ARG A E NS TN ). k4 BRI, 2026, 14(2): 99-105.
DOI: 10.12677/bglo.2026.142011


https://www.hanspub.org/journal/bglo
https://doi.org/10.12677/bglo.2026.142011
https://doi.org/10.12677/bglo.2026.142011
https://www.hanspub.org/

TRFD, Jrite

enhancing entrepreneurs’ awareness of social responsibility, aiming to help them build a positive
image, improve corporate reputation and operational performance, and offer insights for fostering
enterprise development.
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