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Abstract

In this study, the consumer group of college students who account for 9.4% of the online education
user group is selected as the survey object. From the perspective of demand, the starting point and
foothold of the survey are taken. Through questionnaire survey, the demand for online education
of college students is explored. Based on the substantial characteristics of college students’ online
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education consumption demand, this paper puts forward some suggestions on optimizing college
students’ online education to provide some reference for the sustainable development of college
students’ online education.
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Table 1. Distribution of survey samples
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Figure 1. Descriptive statistical analysis of learning objectives in online education
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Figure 2. College students online education learning content selection
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Figure 3. Different forms of online education exposure
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Figure 4. The problems of free online courses in online education
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Figure 5. The problems of paying for online education
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Figure 6. College students’ attitude towards the prospect of online education
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Figure 7. College students’ willingness to shift their learning focus to online education in the future
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Figure 8. College students online education payment statistics
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Figure 9. How much college students are willing to pay per month for online education
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Figure 10. College students monthly expenditure situation
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