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Abstract

Cultivating biology core literacy of high school students is the core task of biology curriculum. Mak-
ing good use of new media is a new way to cultivate biology core literacy. Using a questionnaire to
investigate and analyze 257 senior high school students, we find that there are obvious differences
between their attitudes towards new media and their biological core literacy. The more positive the
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attitude of high school students toward new media, the more conducive to the formation of biolog-
ical core literacy. Therefore, a teaching strategy to cultivate the core literacy of biology based on the
advantages of new media such as intuitiveness, interactivity and fragmentation is proposed.
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Table 2. Types of new media platforms
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Table 3. The characteristic advantage of new media
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Table 4. Time for high school students to access and use new media
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Table 5. How often high school students use new media when they can
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Table 6. Application classification of new media for high school students
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Table 7. Types of biological information searched by high school students
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Table 8. Presentation of high school students’ biased biological information in new media
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Table 9. Analysis on the difference of biological core literacy cognition level of high school students
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Table 10. Analysis on the relativity between high school students’ attitude to new media and cultivating biological core literacy
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