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Abstract

The rapid development of cross-border e-commerce has intensified the demand for interdiscipli-
nary business English professionals. This study constructs a three-dimensional cultivation system
integrating linguistic competence, skill development, and cultural adaptability, supported by dy-
namic feedback mechanisms to ensure alignment with industry requirements. Addressing current
educational deficiencies including excessive theoretical instruction and insufficient industry-aca-
demia collaboration, we propose optimizing curriculum architecture through OBE (Outcome-Based
Education) philosophy, prioritizing practice-oriented courses such as Practical Cross-border Digital
Trade and Live Streaming English Application. The research systematically examines cross-cultural
translation strategies for live streaming discourse and feedback mechanism design methodologies
tailored to diverse cultural markets. Finally, we advocate establishing collaborative mechanisms
between academia and enterprises through dual-qualification teaching teams, practical training
platforms, and talent reserve pools, thereby comprehensively enhancing professionals’ expertise
and operational capabilities to better serve the sustainable growth of cross-border e-commerce.
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