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Abstract

As a pedagogical approach grounded in real-world case studies, the case-based teaching method
emphasizes the integration of theory and practice, enabling students to not only acquire linguistic
knowledge but also experience the practical application of English in authentic business environments.
By employing this method in English instruction, educators can enhance teaching quality while sig-
nificantly improving students’ comprehensive competencies. Rooted in constructivist learning the-
ory and situated learning theory, this approach centers on collaborative knowledge construction and

MEG|IM: EH, B SOEEE P RO BEREARIZ D). U EAE BT, 2025, 13(6): 481-487.
DOI: 10.12677/ces.2025.136466


https://www.hanspub.org/journal/ces
https://doi.org/10.12677/ces.2025.136466
https://doi.org/10.12677/ces.2025.136466
https://www.hanspub.org/

H
i
5
el

reflective practice within authentic contexts. This study systematically examines the distinctions and
complementary relationships between case-based teaching and other pedagogical approaches (e.g.,
task-based teaching methods, traditional lecture-based instruction). Through empirical research, it
validates the effectiveness of case-based teaching, addresses gaps in existing studies regarding inter-
cultural communication and multi-skill integration, and proposes innovative pathways for business
English education in higher education institutions.
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