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Abstract

The rapid development of mobile Internet and intelligent technology is deeply reconstructing the
ecology of higher education. At the same time, the professional courses of economics and manage-
ment are facing the problems of students’ lack of independent learning and in-depth thinking, poor
integration with frontier practices, and insufficient linkage of course contents. Based on the con-
structivist theory of “student-centeredness”, this study constructed a blended teaching design for
the course “Big Data Marketing” by deeply integrating the six cores of the BOPPPS teaching model
with the Rain Classroom intelligent teaching tool. The teaching practice showed that the application
of this teaching design significantly improved students’ learning effectiveness. Students’ understand-
ing of knowledge, the recognition of the integration of ideological and political education, the recog-
nition of the teaching activities in the classroom and the teaching mode of BOPPPS are significantly
improved. This confirms the applicability of the teaching design reconstruction empowered by the
intelligent teaching tools to economics and management courses, provides a replicable three-di-
mensional reform path of “theory-tool-evaluation” for similar courses, and helps the paradigm trans-
formation of the training of new business talents from the transmission of knowledge to the con-
struction of competence.
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Figure 1. Teaching design for big data marketing courses based on Rain Classroom and BOPPPS
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Figure 2. Students’ self-assessment of their understanding of key points related to personalised advertising
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Figure 3. Students’ recognition of the integration of ideological and political education into personalised
advertising
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Figure 4. Students’ recognition of personalised advertising teaching activities
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Figure 5. Students’ acceptance of the BOPPPS teaching model for big data marketing courses
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