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Abstract

Cultivating people through culture is the core mission of university libraries. Under the “big ide-
ological and political education” framework, integrating value guidance into the construction of cul-
tural brands and achieving the deep integration of cultural education and ideological and political ed-
ucation is an important task that university libraries in the new era need to address. This article takes
the library of Guangdong University of Technology as a case and conducts an in-depth investigation
into its practical exploration of the “ideology and politics + culture” education brand construction.
Based on the case study, the article proposes optimization strategies from five dimensions: deepening
the strategic positioning of the brand, strengthening the systematic integration of resources, enhanc-
ing the educational function of space creation, expanding the diversity of subject collaboration, and
constructing a systematic brand matrix. The research suggests that the construction of cultural edu-
cation brands in university libraries should achieve three transformations: from “resource managers”
to “educational subjects”, from “stacking activities” to “brand matrix”, and from “single efforts” to “col-
laborative construction”. Through brand-based operation, it aims to achieve a deep integration of
value guidance and cultural immersion, providing practical references for university libraries to ful-
fill the fundamental task of fostering virtue.
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