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Abstract

Advertising in the Ming Dynasty’s book industry has both commercial and cultural attributes, and
there is a profound interaction between it and literary creation. In the early Ming Dynasty, signifi-
cant changes in themes and techniques were evident in the works of literati such as Wang Feng and
Song Lian, demonstrating the early influence of publishing and dissemination consciousness on lit-
erary creation. In the mid to late Ming Dynasty, the prosperity of traditional Chinese opera and nov-
els was closely related to the promotion of prefaces and postscript advertisements, as well as the
deep involvement of bookstore owners in creative work. Advertising in the book industry not only
exists as text attachments, but also gradually internalizes as a structural force that influences liter-
ary concepts, literary status, and production methods, and has significant implications for shaping
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the literary history of the Ming Dynasty.
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