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Abstract

With the rapid development of tobacco manufacturing equipment, the vast amounts of data generated
during sales and service processes provide a foundation for enterprise refined management. Ad-
dressing the challenge of traditional customer relationship management struggling to adapt to the
digital characteristics of tobacco equipment, this paper, based on reviewing relevant theories and
industry practices, analyzes the construction objectives and practical pain points of CRM systems in
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tobacco equipment manufacturing. It proposes an overall architectural design centered on data in-
tegration, precision marketing, and collaborative operations, systematically elaborating on func-
tional modules and technical implementation paths. By integrating precision marketing and inven-
tory coordination application scenarios, the system’s implementation effects are analyzed. The
study demonstrates that establishing a unified data platform and customer stratification mecha-
nism can enhance marketing efficiency and supply chain responsiveness, offering practical insights
for the digital transformation of tobacco equipment manufacturing enterprises.
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Figure 1. Target structure diagram of CRM system construction for tobacco equipment
manufacturing enterprises
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Table 1. Comparison of management characteristics between traditional tobacco CRM and tobacco equipment manufacturing

enterprise CRM
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Figure 2. Overall architecture diagram of CRM system for
tobacco equipment manufacturing enterprises
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Table 2. Functional module division of CRM system for tobacco equipment manufacturing enterprises
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Figure 3. Technical implementation path flow chart
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Figure 4. Precision marketing data driven process diagram
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Table 3. Precision marketing application functions and implementation methods
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Figure 5. Inventory collaborative management process diagram
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Table 4. Inventory collaborative management content supported by CRM in tobacco equipment manufacturing enterprises
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Table 5. Evaluation indicators for the application effect of CRM system in tobacco equipment manufacturing enterprises
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