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Abstract

By summarizing and studying the design theory of the simplification of physical products and in-
formation interaction products, the similarities and differences and principles of physical product
design and information interaction product design can be summarized. Methods: The literature
survey method, the same function and different forms of product trial analogy method and prod-
uct structure layering method were used for analysis and research. Result: The simplification of
physical product design is based on the simplification design ideas that make everyone available
under the universal values of design for the public. The simplification design idea of information
interaction products is available to everyone. The interactive product is designed as a carrier,
which makes the interaction process and behavior of the user simpler and simpler. Conclusion:
The simplistic design promotes the “quality” of simplicity with the simple “text”, which is the new
direction of interactive design after 5G network is fully commercialized.
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Figure 1. Comparison of similarities and differences between physical
products and information interaction products. Source: Author self-painting
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Figure 2. Information interaction product simplistic design details map. Source: Author self-painting
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