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Abstract

Objective: The famous drama culture of Jiangnan, the present-day Tin opera, is selected to inte-
grate the Tin opera culture with the times to construct the brand image and spread it in the form
of creative products to better protect and inherit the Tin opera culture. Method: Based on the
quantitative and qualitative analysis of the target population and market research, the positioning
of the design product is carried out. By studying the representative elements of singing, stage, role,
costume and headdress in Tin opera culture, and combining with the culture of performer in the
new era, the design of theme and expression language is innovated. The image of Tin opera will be
integrated into the modern trend of culture, shaping fashion, interesting opera characters. Then
combined with the background of the Internet, the marketing schemes of characteristics of Tin
opera are designed. Result: Based on the Quantitative analysis, the traditional Chinese opera cul-
ture can be transformed into the design language, and the image elements can be selected and
promoted, and can be combined with the lifestyle and applied to the cultural products. In order to
protect and inherit the traditional Tin opera culture, the elements of the most regional Chinese
opera culture are selected.

Keywords

Tin Opera, Cultural Innovation, Brand, Image, Design

Copyright © 2021 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|

3 AR AR Y 5 85 500, A BN AT 0, & MM R T OR Y, A3 We B P I (1756~1772 4F)
KT AN E NG AR “HENE” , JHEamREE. W, T & B R, LEMYE
D) — Al [ EEoRWI “HE IR , BB E AN M MR SR . TR R R A%
4 1 77 8 it AT IA A R J& R R RS 52 A2 R G, AR N AS 3R B i 2 i R A 8 il ) B
5, BUA WBCTHFIRT IR 2 B0k vh TR PR @ BUAH MR . BLAT SR F T2 % T L2 Mthk, &
R H B el SCE ™ TR o

BRI R PH ST RN SR HIDTIE, & DA N RAE TS A 28, 303 f00 e S ) 77 R 0
AUE R HEEE A 2 R, 2 M N RASVE 5 ARG, =N “HME—3R” , Bl TA R
MIARIREIH TR, X T AR, A2 —FERROBRIRIT, I — A0 AR T A A0S 5 26 5 A WA B X
2 BaSRIRAN T2 b A L RN R R B TR g 25 DA R A T R A A S5 1t T /N R T8 T 1l 2 TSR
T AU AR AN A Jre LA B 5 Lt 8] (R A Fe DDA wT Rl 2 0SB B, 23300 “0 17« “/N R
“RFSHR” BrEe2], saA M BERS . TRk B R A B, A IR A
B, AN EA LR, Ay B NRSR” MR RIEEEEM N, B IR =T
4, BRI I AE R A GBI N-EA KRR I 5 R SR s B2 AW i 5 e BN 5
&, OISy, AICRZ . M IT7 MR N iR A By Az 3K

RS BRI W] A AN DO ARG I AT 5 5 RS T R T7 5 (BHEE M. . Ligs5i)

DOI: 10.12677/design.2021.63006 32 any


https://doi.org/10.12677/design.2021.63006
http://creativecommons.org/licenses/by/4.0/

F/NGE, S

(st 75 e, I HL25 FORERA £ SR AN IR O <5 5 T 48 JRU i _E A 58 7 LA A K TR, TR T
B O A TEFE I il o G4 850 ) % AR AN e T B T I AR K AR, Sk ek il B B A RO
MRS BGR T EAR A TR I SRS, ATTE BB RIS AR, iEE 2 A KIES
JRSCA, I B SRR AP R AR AR F

2. $BRIRIRVH T RA TR IEFIEREY

BRI SCAC I SO TE R R 2 2 5 AE R TR S VB . RIS SRR 27 7 1, IR L5 % N K g
STPHPRANRAR UG DS ARG FTEL, AFSTAIERICE A B SO TE R, RO R T I X B S TR
B3R H M SRR, RABLSEIR S BRI — Rk i Sofe, BRI G RIEAE S EEZAR K
HR i S 2 B R B A R Ea K56, DA R BT AR M H 1 B B AR AE RS (L xR S T 3R

2.1 IBSEREZEAR

B RIE N —Fp g il — RSO s B IER, B RE S B IRA R M R, 1R A A X il S
B B 22 03] BRI R 5T 5 5 B B A B — AN M i AN (8 58 SR IR, IR 2 N TR E 5 R
TR TR RIS, RPN ERETIR. GRINERIES 2R S, WINEEE NG R
MRS, AW LAH N 5 5 B EE, MIE RIS R TR T R EE BN 778 o S5 T 5, BARIX L
M7 & WE T RE—M, (BEERb CEfEFAEREMN TS, RA R AR MEE L 2 U N 5 5 JR0E,
Rl BEAT Wit I R ol 248 7 & RN BT 2, BRI XS 85 B 8 5 10 MO 5 R BRI 26
VERVEE AL, [E 75 5 RN B W12 Hh IR i@ 0 A 4 ST 1 —Ff GAE R 4%, X6 24 Hb st il S Ak SR i s i %
22. BATERZRERE

B N IR M ] DL A I TUAT, BRI KAT 4 A /ANE L e B B4 2 HRIIETE.
EHEAMOE R RS OAR, fEADRRIE G HEE H ORISR E. BN R K2 50
AN BAE M AR L B AT R arxkth . XEELMG R (2ERIE) o (R |
CORR R H] LAE o AR R St an o /i 6, (H02E BN B AN oA ARR M /N R R RN AE
TERRFARELE, BERFARELE, BERFAKEELZH, WEREARIRIGE. XL AW
HH O RERATE S br . DL EFRZEIIZERE AL R B IMERE, 108 B B BT 3h A ik £ i
T DA A O B FR AR AN S e A R A ia A E AR, R — AN NIRRT RIS A S R A
BNV 8 R0 RS e 2T T 7E A BRI 5% & 23 (B R1E B RIS AHE CUS IR 13 e .

2.3. BRRFSKInE R

B o] T R IR AN S M 27 B B MR ROV R A, IR AN R e, A AHE AN T A B v Y
. WRIEMEKAR, R, . E0%E0AR, RERAS A ZER. X TARMEN S,
R AN 5 ) 22 5 00 T

(1) MRttt 225 OSSR b DL RS 4 T N Z S s, FrULT- 3 e &
Fa[4]. GRIRMREEA TR, Al wE. 5. R, HrbiE, ik, SEARRRE RS AL
REE R REAIAGR BONERERIARAS , — By B b ATRR SR SRR 1 €0 4 A

(2) MR 220 o BRI IR 22 SAE T AR MR R AN B vk J7 T o MR E T T, LA AR A0
CUANAMI AL R LN T EGIt, AMIRMEE L, 4% K. Z5ERRIEE N T, Sty
T NEMIEE A AR IR VA PR, —Foh “y” RPN RE, —Fhg B SR i, FERES.

DOI: 10.12677/design.2021.63006 33 wit


https://doi.org/10.12677/design.2021.63006

F/NGE, S

oo —RIE pUIRME; TEEMZ By “v” TR <7 sl “f87 .

(3) MRELMEZE . RMAE RIS, HERMEE 2R ERERRE L, SRaRse, it
XPRAE ARV SR AP IS, B BURF A NATTH SR . FLk, AR L sl i s R g 558
RIPRBLSE ISR o R B SR AE — B AR FE LR 1 NP RF AL o 6 850 ] 302 o] Al i v 7 B SR S0k 22 DA
FAONE, Je. BUBE G R AU E. BSs APR R AT ML 5L %L adEs LRIl AR
R A3 A PR SR I i AR [5] . BITE SIS, JTRAE . RO EREELERRAT. @ f£
ORI A N — M b Oy TR M AT AR, SRR VERS, UL Mg + AT BE CaTE +
SER E N @ ZANEZBMA G T AP EZ B S A R R R R BAE
MAREZR: @ fEE M i LRIy T, DIRBLANYIR S IGR G 25 SEU fPERS R ai, AR
FH U F1E. AAEAITEAE DL KR SR ROV E[6]. 151 1 Bl i — 25 B LA QR M (1 18
Hetfiio

BB e

D

<,

Figure 1. The extraction of Tin opera costume pattern
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Table 1. The culture of Tin opera and “performer”
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Figure 2. Image design sketch
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Figure 3. 2D drawing of graphic design
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Figure 4. Dialect transliteration of the quotations of performer
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Figure 5. Facial expression of Tin opera
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