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Abstract

From the perspective of design anthropology, taking the development of cultural and creative
products of sea salt drying technology of intangible cultural heritage in Danzhou, Hainan as an
example, this paper analyzes the ritual narrative representation elements of sea salt drying tech-

NEF|I M FRB ARBALSOGUCRIEE AT FE D). Bt 2022, 7(2): 9-14.
DOI: 10.12677/design.2022.72002


http://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2022.72002
https://doi.org/10.12677/design.2022.72002
http://www.hanspub.org

ERB

nology of intangible cultural heritage, and forms a product formal narrative design method model
by “excavating narrative roles, combing narrative plots and constructing narrative context”. This
paper discusses the significance of ritual narrative design method in the design of non-heritage
cultural and creative products and its role in expanding the influence of non-heritage communica-
tion in the contemporary multicultural context.
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Figure 1. Volcanic rock salt drying tank
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Figure 2. Salt container
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Figure 3. Product packaging modeling
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Figure 4. Product physical proofing
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