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Abstract

The development of science and technology not only drives the development of technology, but
also drives the development of information dissemination. The rich forms of advertising applica-
tions lay a solid foundation for information dissemination. The popularization and diversification
of digital media art makes it easier for people to create art and explore new forms of presentation,
and also increases the popularity of advertising design. Advertisements of different nature use
digital technology in publicity to fully integrate advertising with the audience in practical applica-
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tions. At the same time, the innovation of advertising design applications breaks people’s general
concept of advertising, shows new visual and behavioral enjoyment for advertising design, and al-
lows people to better understand digital media art while appreciating advertising art.
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Figure 1. Print ads for McDonald’s
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Figure 2. Montreal music festival advertisement
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Figure 3. Coca-Cola’s “Zero Degree” Coke advertisement
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Figure 4. Australia advertises interactive devices to combat melanin cancer
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Figure 5. Naked-eye 3D advertising in Wangfujing
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Figure 6. Tiffany naked-eye 3D advertising
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