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Abstract

Following the development of the times, based on the increase in makeup people and the back-

R
BRIt

NESIH: AWK, UK, B8, RS, REE, KA, . — MR R S Rk S RPN B, 2022,
7(3): 48-53. DOI: 10.12677/design.2022.73007


http://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2022.73007
https://doi.org/10.12677/design.2022.73007
http://www.hanspub.org

Jain iR 45

ground of product design tending to be humanized, the design of makeup brush cleaning products
is studied and analyzed, so as to put forward a new type of brush cleaning product design scheme
that can better meet the needs of contemporary makeup people for brush processing. First of all, a
comparative analysis of various types of products on the market at home and abroad was carried
out; secondly, the physical and psychological characteristics of makeup people of all ages were in-
vestigated and studied, and the needs of such groups were analyzed and summarized; finally,
through the comprehensive analysis of the function, structure, shape, material and other aspects
of brush cleaning products, the design ideas of makeup brush cleaning products were summarized,
providing a certain reference for the design and development of makeup brush cleaning products
in the future.
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Table 1. Brushes available on the market
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Figure 1. Black box method analyzes the total function of brush cleaning products
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Figure 2. Functional tree of brush cleaning products
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Figure 3. Internal structure
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Figure 4. Product renderings
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