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Abstract

As the representative of the Southern Sect of Chinese paper-cut, Yueqing fine lines engraved paper
is a traditional folk art spread in Yueqing City, Zhejiang Province. Yueqing fine lines engraved pa-
per has become one of the representatives of China’s intangible cultural heritage because of its
unique cultural heritage and meticulous and rich patterns. In recent years, the combination of re-
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gional products and regional culture has attracted wide attention. Yandang Maofeng Tea, as a re-
gional product with Yueqing characteristics, is an effective way to enhance the regional brand
value by integrating the design direction of local characteristic culture in its packaging. Therefore,
this article will start from the analysis of the relationship between traditional art and packaging
design, and gradually explore the application of Yueqing fine lines engraved paper elements in
Yandang Maofeng packaging design by analyzing the plastic art characteristics of Yueqing fine
lines engraved paper and the market situation of regional characteristic products.
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Figure 1. Mid autumn moon cake packaging
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Table 1. The difference between paper-cut characteristics in some areas and fine lines engraved paper in Yueqing
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Figure 3. Small package of Yandang Maofeng Tea
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Figure 4. Big outer packaging of Yandang
Maofeng Tea
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Figure 5. Packaging of Yandang Maofeng Tea
in ceramic pot
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