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Abstract

With the enhancement of China’s comprehensive national strength in recent years, China’s inhe-
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ritance and protection of traditional culture has been promoted to the height of the overall devel-
opment of national strategic resources. “Creative transformation and innovative development of
Chinese excellent traditional culture” is regarded as an important cultural policy in the great re-
juvenation strategy of the Chinese nation. However, with the development of science and technol-
ogy, many traditional cultures belonging to the essence of Chinese people are gradually fading out
of the vision of contemporary people, and people are more and more accustomed to using mobile
phones to process and receive fragmented information. Most people only know the name of Bashu
or Sanxingdui, not the culture behind them. Therefore, based on the dual IP interactive advertising
design under the dual cultural background of Bashu and Sanxingdui, this paper will elaborate on
the related cultural heritage and basic interactive design ideas, and show them in front of people
with a new vision for easy acceptance.
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