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Abstract

Aiming at teenagers’ psychological problems, the psychological counseling function is combined
with interactive products, so that the most basic functional needs can be meet, also the role of
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mental health guidance can be played when products used. From the perspective of psychology
and emotion, the existing intelligent products in the market are investigated and analyzed, and the
psychological and behavioral characteristics of teenagers are investigated and analyzed, the ap-
plication of psychological guidance and psychological guidance technology is studied in various
fields by consulting literature. The psychological guidance knowledge base for teenagers is estab-
lished, new ideas and methods for the design of psychological counseling companion intelligent
products are produced, the interactive design scheme of companion intelligent robot is formed,
and the effect diagram of product model is established. From the perspective of theory and prac-
tical application, the innovative design of accompanying intelligent products is realized, and it
plays a role in protecting and promoting for the healthy growth of young people, and has certain
innovation and practical application value.
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Figure 1. Intelligent learning tablet
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Figure 2. Al course tutoring voice companion robot
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Figure 3. Intelligent phone watch and function
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Figure 4. Questionnaire
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Figure 5. Preliminary sketch scheme of intelligent robot
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Figure 6. Overall rendering and printing model of intelligent robot
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Figure 7. Intelligent robot head
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Figure 8. Intelligent robot arms and wheels
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