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Abstract

Modern product design is the product of commodity economy, has the effect of stimulating con-
sumption and enhancing market competitiveness, the good and bad of product design directly af-
fects the development of our commodity economy and the consumer psychology of the user group.
As a product designer should be oriented to solve the actual problem needs of users, adhering to
the spirit of seeking truth from facts to carry out product design activities. This paper expounds
the connotation of adhering to problem-oriented and fact-seeking spirit in product design, ana-
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lyzes the main problems through the investigation of current product design development status,
and summarizes the product design methods adhering to problem-oriented and fact-seeking spi-
rit.
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Figure 2. Haver dog
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Figure 3. MG Cyberster, a pure electric sports car owned by MG
3. ZEETHZEEZE MG Cyberster
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