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Abstract

The purpose of costume show is to release and promote new clothing, lead the fashion trend, con-
vey the design concept of the brand, and spread the brand culture. In costume shows, atmosphere
design is very important, good atmospheres can enhance the performance of the stage and appeal,
so that the performers and the audience can be immersed into the situation. This paper discusses
its function in costume shows from three aspects: music, lighting and stage setting.
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