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Abstract

Social science methodology has a unique and powerful value and has made a very significant con-
tribution to human society’s understanding of the world, as well as providing a powerful theoreti-
cal guide for people to transform the world. Packaging design in the field of visual communication
design is a discipline with strong practicality, which originates from natural life and is higher than
natural life. Through literature review, induction and other research methods, the article com-
bines many elements of Marxism and social science methodology with packaging design, and con-
ducts an innovative investigation. By analyzing the connection between social science methodolo-
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gy and visual communication design, we can find out the problems and countermeasures that need
to be paid attention to when designing packaging, and extract useful connections from the scien-
tific methodology for packaging design to improve the effect of packaging design and achieve the
expected standard.

Keywords

Social Science Methodology, Visual Communication Design, Packaging Design

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. BREITHHhA

R 2 NS BT A2 EUETOR Y, e I RO . R BTE R — TT4R B I AR
I g At B A PR, XM H AR TR R S OE T R A, R R A R IS 2 E D
PR AE R 58 5 Ja (T S 1R Uty o B th R S it B 5V 9 Z IRV — PR, ik b e Tl
Wi — R T B SO e AR BE R A EANE, RN AT SR

RN ERREAL I E RN BRI ZERXEZHASERTEIN, it a3
gith, ERUL T X=ATr R ERRGE T MR SR, X 24 AL o 77 28R o W
O —ANJT T, AL RCR T 12 5 UL Y 2 5 O HRER, 50078 2% & O SEAR B . LG B8 2 oRiE
BHIM B, PRI R SR AR, A DL R B 1 AT LU i A B R E . e, A
HIN 2 RIE AR R D RENE R 75 AT ARESE, 7R RLRE S 1 X 7 b it i J, BUSRE S 75 AT DA HLAth 5 T ) g
tan 3 G IT 2 R ML, bR G fiT mARL DTS, AaRE, Rana
BHIFFAT W, AERAT RTINS EHAT 2 % &

e ) AL BT TE IR E ARSI I AR TN, BUATE JRUG A 2 RO, B R T Bk B AR 2
M —FRAE, A ARHI R 225 VD8 AR SRR EEAT (E I (1. B X0CE h B  A RANHE R, i 22
WAROR ARG, Bk aRtbaRE 2 akn. BRAKNZE, RITEZIRRERIZ
e HE T Em Rk b MIME, BEESETINARRRE, SHERZERATT, WneHEE. S
G PO, ARAE. RESE. AR R AR S BATAT DO IR R BT I S 5 AN SR R
FEATPEIIRER, X — AN AR A 7 RN B IR B3 (K e e e ot e MR

2. BRI SHEMEF FZRZERNKR
2.1. DISEERAERMMR S ZERREITPA G

KB RAAAERNR AR, RN AERE IR, A SR 2 SR iR R S Al . AESK
ket AT T RN Y o R R I, IR S R B AT /0 W ARG, G SR BORAT I B8 TR IR, X
FEAL S BHEAWEFCELRAG 1 R BB R, EE ARG ok, AR A
TTRAATE L . WA L2 R TR A P SEE T, 2R T AR — A sis sl . (HRSKER TR 2
BSHE R A ml, BRI RREEN, EREMIESLE. S8l “ERE A E IR
FE, SRR T B XA E KT EMREER]. 7 BEAEG U S REH R NP AT R

DOI: 10.12677/design.2023.82026 190 wit


https://doi.org/10.12677/design.2023.82026
http://creativecommons.org/licenses/by/4.0/

EXF

M AEFRER K. 7 RS B SCE AMER A SOE I T RUGRELA, AR LIRS
st A, AR AN S SR [3] 7 BT, BSOS T SR BRI S R AT 4 S A
H, BRAR U LF LR, TS By b Mt R, B Dy SR ATJEA Y, (HZ A T se oA R R4 B
. WRRIHAE —ERTHCHIERER, Bk, MUESE, HESH. FA%ER
BRI MR BIH S MU R A R BATR A, BATEA T 2 (K2 — BT b R BLAE T 2
THIAT, BEMS IR 2 B SRR, FushZe B,

FEHTIH ST, e dt BB A IR R IR, BRATTT EE 424 DA SE B Oy 5L R A 0F 78 7 I AE f0 3
BOH PR R LS 4]. XHERATVGRBISLE MR, T RSB AR AR E EAAI E . — 71,
FAVH ZEE AR EIVE K B AR A, IR ZWAEL, £ESEE T AR R G IR PG, JE4R ENERIA T .
ST, ESRETE R R AR A & R AW R AT R R IR . SEERIR
JETT LIS EA TR BB R B i, BT DR BRI 2256 T 1% Xl w5 EE A e 00 e e v (3 A2 A ik
TRRN S, CRESCERRAIE, SMEI NS, BRI SEER BRI RS . PASEE
NFEREHIREFNER A FEE A, WO A RS MRS T, bR AT DR ) K
HEAT
22. EFEMRHFZERRZITHAER

BB DI E R KRS, B RRSEERZAFAERRNTERR. a2
THERH B 7F G W OO R T 00 JE (AR R VA SR AL 7 9B R BB S . AT i AR 4 5t
RN JE AR, e A S R K A, AR BOH M SR, MR
BN G WA AL — P &, R — N PR . v B AT TR B U & A4 A
fEtdeith, SRR, 07, B, MREEERNS HIEMA % B K7 ERERIES]. AA AT
B AR R BRI T, FEER TG TR i AU K R IR TR IR AN 2 5 LA IR 3 . BT BUA) B e
IFPARZAR, Rk B2 EMAEEZR EA IR, £ €50 T XU, MBI
BRIl “— s, 7 RSP IE e, 7 A BB A e ?

22.1. EBRFENFE

TGN E g T AR SR E, FATEASUANANEENEE, RARMNERTE, 4
A DA R THOO S TSR RP IS, BEIEMARAE . X TR EA, BT Im ., I 2 = LRSS g,
BT OO AT i), ASEEE. ABAT. siibinm s, Rl TERS5ESHTE
TG . B, AT 5 oW dea PR e 2s s i, SN REHAN AR Hakd T8
FINRAS, A EET 2RI B EER T, RIGHISE RN E I, SN R
SRR A RS o IR B DL B R i S BT T, AR IR RS A SE U [R] RE
PR .

2.2.2. EABHENGZNREAREFENTE

T JE M EESRAE T N ZERHIE A A R, AEXSSL AP EdR S —, MGE—hIBiRxTSL, H R
FHPANRE . ARVOHAAERT T, 4R MR 2 B BoP SR T 0P JE R — A ek . 7
T ZE 18] AT DA ELAS S5 7 0 s, WO T A AT B SR R R A H [ — PR EL. fide) m] LA %
HA MR SR, AT T LMEEaR) T SR RO LB . SF ek MR TLAE :
WIT BAFEG I AT A SR AR P A3 Bk 5558 2 7 REREAE AT, X7 SN T HEm A TR
k55 .

DOI: 10.12677/design.2023.82026 191 wit


https://doi.org/10.12677/design.2023.82026

X

23. HEWHEN A EES R PR &N

LRI AN SL BRSNS R, RARWFINE . S B SR T7 kiR, ZRU
HMFESORE R LR L=, SRR TGO, SN, — VI SEhrt K,
DI M E W ER PR EE ™ A — MRZIIAR, i ERFEL EREF TP
Mkl 5 i, I B AR st i FE AR A B 8% St oREAT BETH AT . MRt 3R v s A — 28 0k
LB IRYEN, AR EAS, RAREEREE ML, BRI R Pk,
M HBEATEIARZER AR T AR, 8 7 RGIRERTIE L ) — R A RS R AR 2 AR KA
Zit, ATRERWGIH B R WE &, EIFARARNY 3L N, EARESIEN 2 551%™ fh 2 [
fns . FATM R BT B R T 9, TR SR R AT A . RIESR ™ B AR S AN
WIS R BB MR, W77 R T2k B bl 3 AR, 0 P AR T AL, X T
RE AL 2 457 98 2 0 120 b A B RO AR S BT A ARNE R M3 A, A XA BRI R e
T WO BRSO AT, R, EEHT RS AT B, BRI AR O R S S, X
PR AR INE G, ST E AR, BT R WA R GO R i AT
BAGBTI, ANZEORAPERSE SRS IR = B KR B BILE (% oK, 3K ik il 27 A S =
AITRIN P b B2k 25 1 A BORNR, ARSI RIS E R NOZE R, SRS, B L2 54583
WA, SIS LOs HBE TR, Bk, T8, REDHISUFE, BMESEHA 7. e
XPBH P AT BRI, BN IZZ AR . B, RO HARBIREE mRRgt, FEE
IAZSZI T B & R AR L R s W, 2 B I8 FHAE R dh AR EIAS ™
Pho LWL, SEATskbr, MBSk, R BB EA SR

3. H2MEFZRIERZIHHMNE
3.1. RGARAERARGITHEEY

L AGREANE NN LA R B0, BT 2N, BN RS EER A A LI
#, MEAFHRRER, XMEANE RS E MM, )5 SRR LI, T0AE R 1 fi AT
INEETF—NEEAR[6] BT L, ZEH R GEREARIE I SR N 576 s AR BT, WA 03 % ZER Z Al I R ANTE A
R ORISR EE RN B 2R.

B, RGWTIUITEA LB AT 7RI S M F R AR LS o AEHEAT B, BATRE EHE R
R IE IR ANRLYS . B RGT T iE, BATRT CLBHAT B A M, 1 AR 98 X A R
FIFSRANHE, DA I SEAT RO BEAT R B, AT A B T HR BEA MMERIE R [7]. Biln, fEfrdh
(ER35 47 WP YN 1 E R i 5w N B P N DUy Tt E= S S A U R R 4 o S I
WEXTT AR Pt MDA . X5 BT LU S EATBOH AT el e ok e, 12
TR il BT 3 o5 A AR R A

Hik, ARG BB i e e g 15 Ot . BEE AR RUA JE, T 8 x
7 AV SR AR A WAL . I R T, BATRTBLRI T g sl S R, i se 4ext
TR RSB AISENE, AT A SRR 5. B, EFILERB T, WL T S TAL
Bt SRR SRS, DARSESon T IR BT RVE 5%, T BETH S B 51 0 A0 22 Al i £
B, P RN AL REA SRR

BEAN,  RGET T I3E T LA B 3RAT 5 SR B SE R 2R . R, ARG E 58 2R R
BRI ORE, DAR AR (P AR 2t o S I RGEWE T 0598, RATAT CAVEALAS FIRD R 4 sl AN R s

DOI: 10.12677/design.2023.82026 192 wit


https://doi.org/10.12677/design.2023.82026

FoF

PR AEIIMEL, FERUR AN BT R R . B0, TE4EAEBE LR, 1T DURRHR = 5 i 2 B A
R BIE A AR T BE IR, (IRt AR, L 2 1 R o T T S

BJE . RGO FC T AT AT Bh AR A VR A O L B IR . R e B, AT E
KPR BB AT VAR Bk, AT AN O R F e . S R AT v, BRATTAT LT
Wik T R (S B, TR BRSO R 2 Ak, 5 R % o,
LEVORMEAE B T eh, AT RLESE S A TRk TR S 3 TR . M /NS My THT 1
T, VA e 40 =10 b SRS AN T 37 3R I, AT A0 P b 50 A, 2 W T RIS B SR, 3 i 5 5 0
3.2. HEUTEMEEZEEREITHEEY

AL IR SRR AT AR, MRS BT A R A (LA R R (1 I e EL AR U, T AR B A T
LS5 KiK. B ALl BRI R T BB A . W TR S, R R
MEERAFMN, RERES R, MR ARl kA . BRI RABARE, Tt
AHIF, TG00 R — A RIRB TR M B T 18, DU LA A B, A 3 KK
TN REMAATHE, FHEERIERTEER, REG A REMRAET, MERAEET, X
W AR, MEORZ T, MEMZRAZIRE T, MRk E RO TN, ¥
LRI, AATTRSERAER, B ETFHOREE T, RBEMEES—EmET, Ty
—T T, FEARAERGR AT LAk B A B A KK T
4. G5

g L PR, AR B R B [ B R AT SR IT 40T, 385 I 1 LA S B R S B
R AT E T AW T S R 2 A R . 4RI ST AL 2R 7 e
BRI E, 5 R G ISR R T R T I . X AR AR T SRk i
Z, Wi T AR,

SE 3k
H B, g M) dbat: R EB IR, 2018: 7-8.

[,

[
[

]
2] BT BEUREE MM dbat oo kAL, 2017
[3] &, HREERGEEY IRAM]. KiE: KiEH A, 1991.
[4]  SkEARE. e ONEREZAR R RMESERD]. 48, 2018(15): 187-188.
[5] k3. Syl SOEA R A s s wr S A ], S EEE, 2021, 41(12): 71-73.

[6] REEZ. HSREINERIMA T REARZCET AN T E 2 HAR S W& 2074k, 2022(6): 217-220.
[7] ®EM SwllE SRk rgEii s, 2ERMERET M. FAREE, 2022(1): 17-23.
[8] wuldisti. #LoFRlEIRIRTE 2R T s A R I AIE F[J]. #JElZ 2K, 2014(10): 335-336.

DOI: 10.12677/design.2023.82026 193 wit


https://doi.org/10.12677/design.2023.82026

	基于社会科学方法论的包装设计探讨
	摘  要
	关键词
	Exploration of Packaging Design Based on Social Science Methodology
	Abstract
	Keywords
	1. 包装设计概述
	2. 包装设计与社会科学方法论之间的联系
	2.1. 以实践为基础的研究方法在包装设计中的体现
	2.2. 社会矛盾研究方法在包装设计中的体现
	2.2.1. 正视包装存在的矛盾
	2.2.2. 运用辩证的方法认识包装存在的矛盾

	2.3. 社会认知评价方法在包装设计中的体现

	3. 社会科学方法论对包装设计的价值
	3.1. 系统研究方法看包装设计的重要性
	3.2. 社会过程研究法看包装设计的重要性

	4. 结语
	参考文献

