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Abstract

Chinese tea civilization has a long history, involved in all fields of human social life, is an indis-
pensable part of people’s daily life. From the perspective of ecological aesthetics, this paper ana-
lyzes the winning works of each packaging design competition, and consults relevant literature of
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tea culture to collect tea history, interesting stories, types, and tea packaging. At the same time, it
analyzes the development process of Chinese tea culture, ecological aesthetic value, expression form
of ecological beauty, and its performance in tea packaging design; on this basis, how to apply the
unique charm of Chinese tea culture to the design of tea packaging, to make the tea culture visual
and to effectively inherit the intangible culture.
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Figure 1. By integrating regional characteristics into packaging structure to increase recognition, “Yitan Hao Tea” won the
“Oscar Award” in packaging design—Pentawards Bronze Award
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Figure 2. 3D technology is integrated into packaging patterns to increase consumers’ understanding of tea growth. Name of
work: Shanwai Shan Ancient Tea, Tree Design Agency: Shenzhen Yutong Packaging Technology Co, LTD.
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Figure 3. Rich colors show the growing environment of tea. Work Name: Tea Field No. 35, Design Agency: I'DER Visual
Image Design, Taichung City, Taiwan
3. FEBRERNFMWEKIFME. /ERBFR: ZHE 355, ®IHHIHM: I'DER Visual Image Design, &E&HH”
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Figure 4. The application of the separation of font structure in tea packaging. Work Name: Cultural tea, Design Agency:
Shenzhen Maixi Industrial Product Planning Co, LTD
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